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ould better color and better flavor 


help you move your pack? 


Canco offers you new food-processing techniques 
... would you like to hear about the Blair 


Process .. . the Agitating Vacuum Process? 


These techniques assure in commercial produc- 
tion a flavor and color which closely approximate 
the flavor and color of carefully prepared and 
cooked fresh vegetables. 


Now, of course, there’s more to Canco service 
than improving the quality of a pack through new 
processing techniques. 


For Canco service begins with expert advice on 
soil, seed, planting, fertilizing, and harvesting the 
crop, and continues with top-notch engineering 
and equipment service in your plant. 


Naturally, it includes the most up-to-date “know- 
how” in filling and closing... in containers... in 
labeling . . . and in consumer recipes. 


Many-sided Service 
Canco also helps the resale of your products 
through nutrition research, home economic educa- 
tion, and through publicity to the medical pro- 
fession. 

But even more important—Canco maintains a 
large group of trouble shooters on instant call 
during the season. 

If there are any mechanical or processing emer- 
gencies, these experts straighten things out with 
a minimum of down-time for you. 


Canco supplies the packer with more and better service 
than any other can manufacturing company. 


AMERICAN CAN COMPANY 


New York + Chicago + San Francisco 
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ACHINE COMPANY 
KEWAUNEE WISCONSIN 
\BLISHED 1880+ INCORPORATED 1924 


A\VINERS 


Their use means a larger profit for the can- 
ner because they thresh peas more efficient 
ly and permit the packer to get a pack of 
better quality. 


Our entire organization specializes in the 
manufacture and service of Hulling Ma- 
chinery for the threshing of Green Peas, 
Lima Beans and similar products. We do 
not make any other class of Machinery to 
divide our efforts. All of our efforts are 
devoted to serving the Canning and Freez- 


_ing Industries. 


BA AND BEAN HULLING SPECIALISTS 
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FILLS UP TO 
CANS PER MINUTE 


Here is another new FMC Machine and one that hits a new 
high in efficient filling speed. It has 20 pockets and 20 pistons 
that “go like sixty” accurately measuring and positively filling 
measured charges into containers at speeds up to 450 cans per 
minute. Designed to handle glass jars or cans ranging from 
2%" to 4%" diameter, and from 2%” to 5%” in height; from 
2-oz. volume up to a maximum of 1 quart. It is adaptable for 
such products as baby foods, applesauce, chocolate syrup, oil 
and many others. 


This latest rotary-type machine is engineered for increased 
production, longer life and improved sanitation. Construction 
is exceptionally rugged, and constant lubrication is automati- 
cally maintained. The machine is designed for direct connection 
to the latest high-speed closing machines. 


Write for detailed information today or 
get in touch with your nearest FMC 
Canning Machinery Representative. 


F-SO6R 


FOOD MACHINERY AND CHEMICAL CORPORATION 


SPRAGUE-SELLS DIVISION e HOOPESTON, ILLINOIS 

Sales Branches: Baltimore, Md. * New York, N.Y. * Rochester, N.Y. 

Penis Bradford, Vt. * Cedarburg, Wis. * Lakeland, Fla. (Florida Division) 
on San Jose, Calif. Barngrover Division) 
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IT PAYS TO 


Next to the products you pack, there’s nothing more important than the 
cans you pack them in. 


That’s why we think it’s such sound business for you to check with Continental 
before making any decision affecting your supply of cans. 


It costs nothing to talk things over and... 


We would like to see if, because of our size and flexibility, we 
could assure you of a more dependable supply 


Or give you faster service 


. +. Of Save you money by suggesting a change in your X<SS) 


processing operations 


... or help you with a knotty technical You cant hea C wit of supPY 


“Check with Continental” today? 
CONTINENTAL 


100 EAST 42nd STREET, NEW YORK 17, N.Y. 
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4 tomato products, appears on page 7 of this issue. 
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VOLUME 72, NUMBER-3 


EDITORIALS 


these pages know well the names of Strasburger 

and Siegel. Together they have served canners 
in the Eastern half of this country for a combined total 
of some 50 years. Canners in more distant areas know 
them from their enviable record of service and through 
their articles on the chemical and bacteriological as- 
pects of canning procedure, published in this and other 
canning journals. The Tri-States and Pennsylvania 
canners associations have many times publicly ac- 
knowledged their contributions to the Canning Indus- 
try particularly in respect to their work in cataloging 
and presenting factual data to form a basis for Food 
and Drug Standards and PMA grades. Their con- 
tinued emphasis on quality and sanitation in the can- 


‘T “these pags know w SPEAKING — Readers of 


ning process has paid handsome dividends to those who 


heeded the expert advice. 
It is a genuine pleasure then to announce that Mr. 


_ Maurice Siegel and Mr. LeRoy Strasburger will col- 


laborate in writing a column for this publication. As 
a start, the column under the head “Technologically 
_ Speaking” will appear at least once a month. The 
' first, dealing with the timely subject of mold count in 
Suc- 
1 ceeding columns will be based on the broad experience 
} background of the two authors—actual examples of 
| good and bad practice and—hold your hats —the 
4 authors have consented to invite technical questions 
4 pertaining to the chemical and bacteriological aspects 
of canning, including problems of sanitation and waste 
disposal. Please be advised there is no catch or obliga-_ 
~ ion to the offer implied or otherwise. It is simply and 
purely en added plus service of this publication. So 

iake ad\antage of the opportunity. Get your questions 
q and make these experts do a column every week. 
Their experience covers a multitude of products, so 
clon’ t hesitate, even if you are considering a brand new 
Speciality. Address your inquiries to “Technologically 
this publication. 


Speaking 


TOO FANCIES ?—This column would be the 
Jest to admit that too many fancies could bring trouble 
bare cessors of any product. Yet in effect that was 

sum and substance of the Quartermaster’s reply to 


WV iscons a's Secretary Marvin Verhulst, when the As- 
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sociation objected to the QM’s request for bids for fancy 
peas. “Approximately 50% of the 1948 pack of peas 
were fancy” says the Q.M.—‘Fancy grade A peas were 
decided upon for troop feeding because it is considered 
that the quality of food for troops should approximate 
the same quality of products preferred and purchased 
by civilian consumers, if obtainable at reasonable 
prices.”” Uncle Sam is a pretty good customer these 
days, the biggest single customer, in fact. Yet canners 
know that they need fancies to bargain with selective 
distributors and to hold the good will of a more dis- 
cerning customer, the consumer. They know, too, 
many from first hand experience, that Army and Navy 
and Marine cooks aren’t quite as gentle with a fancy 
product as the average consumer buyer of fancies. 
They know, also, that extra standards actually have 
more food value; that the added cost of these fancies 
comes out of their own pockets; that Uncle will buy 
another grade if bids on first choice aren’t forthcom- 
ing. It’s interesting to note that just about every asso- 
ciation, the membership of which packs an important 
quantity of peas, has objected to the switch away from 
extra standards. It’s also interesting to note that Q.M. 

continues to invite bids on other ana aeaan vegetables 
of extra standard grades. 


RE PROFIT—“An individual makes a profit by ren- 
dering to others services for which he receives more 
than the total he pays others for services rendered him. 
This profit is a symbol of the plus-contribution he 
makes to society beyond what he demands of society. * 
He invests it as savings in the efforts of others to ren- 
der service at a profit, and he gives it to worthy causes 
which contribute to the over-all good of society. 

“The continuous making of profit is possible only 
when it is made fairly, shared equitably, and used 
wisely. The making of profit by underpaying for ser- 
vices received, or over-charging for services rendered 
is not continuous. Society has ways of taking care of 
people like that quietly and effectively. 

“Honest and continuing profit is a sure sign of char- 
acter and capability. It cannot exist without quality 
service at a fair price, good work, able management.” 


Lawrence A. Appley, President of the 
American Management Association. 
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Preparing Bids for the Quartermaster 


The suggestions indicated below are 
made to interested prospective and actual 
bidders to be used as a guide in prepar- 
ing and submitting bids to the Chicago 
Quartermaster Purchasing Office, 1819 
West Pershing Rd., Chicago 8, Illinois. 


One. Specifications and amendments, 
together with any exceptions contained 
in the invitation, should be carefully 
studied. If any questions arise, clarifica- 
tion should be obtained before the bid is 
submitted. Packing and marking re- 
quirements should receive similar con- 
sideration. 


Two. All factors affecting the ability 
of the bidder to meet the delivery sched- 
ule should be considered, such as produc- 
tion time, availability of materials and 
components, time necessary for submis- 
sion and test of samples (if required), 
and shipping time. 


Three. All information requested in 
the invitation should be furnished. Spe- 
cial attention is called to the “Increase 
or Decrease Option” clause. Unless other- 
wise indicated by the bidder, the Govern- 
ment reserves the right thereunder to 
decrease by any amount the quantity of 
any item or sub-item bid upon. Failure 
to furnish samples or drawings, if re- 
quested, may result in the bid not being 
eligible for consideration. 


Four. Prices should be checked and 
rechecked to insure that computations 
are correct; that no typographical errors 
have been made; that all factors—in- 
cluding marking, packing, transportation, 
and excise taxes, if applicable — have 
been considered; that the unit quantity 
set forth in the invitation has been used 
in computing the unit price; that the 
unit price has been correctly extended 
in arriving at the total price. 


Five. The section appearing on the 
face page of the bid relative to the time 
within which the bid may be accepted 
should be completed. Failure to specify 
a time automatically allows the Govern- 
ment 60 days within which to accept the 
bid. Jf a discount is to be allowed, the 
section relative to discount should be 
completed, 


Six. The bid must be properly exe- 
cuted, in triplicate, by a duly authorized 
officer or employee of the bidder, with 
his official title indicated. In the event it 
is executed by an employee other than an 
officer, partner or individual owner, evi- 
dence of the authority of such person to 
sign should accompany the bid. If the 
bid is signed by an agent, other than an 
officer or employee, a properly executed 
power of attorney must accompany the 
bid and the bid signed in the name of the 
company by such agent. Signature on 
the bid should be witnessed in the space 
provided, 


Seven. Envelope containing bid should 
be addressed exactly in accordance with 
the form appearing on the face page of 
the invitation and, if mailed, the proper 
amount of postage affixed. Care should 
be taken that bid is mailed so that it will 
be delivered prior to the time fixed for 
bid opening. 


Eight. Modifications by telegraph to 
bids already submitted will be considered 
if received prior to date and hour of 
opening. Telegraphic bids will not be 
considered. Bids may be withdrawn prior 
to bid opening, but may not be withdrawn 
after opening. 


WILL PURCHASE FRUITS 


Invitations to bid covering canned 
apricots, blackberries, sweet cherries, 
fruit cocktails and peaches will be issued 
by the Western Branch of the Chicago 
Quartermaster Purchasing Office within 
the next 30 to 60 days. 


It has recently been found effective, 
for bidders not having enough stock to 
cover all quantities asked for in WB- 
CQMPO invitations, to offer a specific 
quantity, with advice that it can be ap- 
plied against any or all of the delivery 
points listed in the bid. This can be done 
by indicating an FOB selling price for 
each destination, with the stipulation 
that the stock offered can be applied 
against each or all delivery points at the 
price indicated. Such offers will increase 
the contractor’s possibilities of receiving 
awards. They should be submitted in 
letter form as an addendum to the invi- 
tation and part of the bid. 


WB-CQMPO would appreciate hearing 
from prospective bidders not now receiv- 
ing bids from this office. Bids from pri- 
mary sources are particularly desired. 
This office purchases an average of $1,- 
500,000 worth, each month, of resale 
items for overseas bases and is, accord- 
ingly, interested in hearing from pros- 
pective bidders on brand name items. 


TIN PRODUCTION ON INCREASE 


The latest issue of Tin & Its Uses 
reports that tin production has increased 
rapidly despite terrorist activities, politi- 
cal disturbances and shortages of steel, 
plant and fuel. An outline map and 
statistical tables give details of tin pro- 
duction, consumption and stocks in the 
various countries. World production in 
1948 was 152,900 long tons, as compared 
with the average annual production in 
the pre-war years, 1935-1939, of 170,300 
long tons. Stocks, at 146,000 long tons, 
are twice as much as before the war and 
are increasing at the rate of 1,000 tons 
per month, 
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MEAT INSPECTION 


The U. S. Department of Agriculture 
has announced that it is proposing to 
change Federal Meat Grading provisions 
so as to require minimum inspection for 
Federally graded meats not produced un- 
der Federal Inspection. In brief, the 
new provisions would require non-fed- 
erally inspected plants using Federal 
grading to have before-and-after slaugh- 
ter inspection of animals and carcasses 
by qualified veterinarians and to main- 
tain certain sanitary standards in plant 
operations and on the premises. 


Some meat is federally graded in 
plants which distribute wholly within the 
state and thus do not have the federal 
inspection of meat, sanitation and whole- 
someness required of plants doing inter- 
state business. While Federal meat grad- 
ing primarily determines quality, the De- 
partment recognizes that many consum- 
ers mistakenly associate the grade stamp 
with inspection. The change would as- 
sure consumers that only wholesome 
meat will be federally graded and that 
these meats have been slaughtered and 
prepared under sanitary conditions. The 
proposed new revisions are aimed at set- 
ting minimum inspection requirements 
for all non-federally inspected meats 
which are federally graded. Interested 
persons were requested to file any briefs 
with the Department on or before July 
30. 


MILK STOCKS DOWN 


Wholesale grocers’ stocks of evapor- 
ated milk on June 30 were sharply lower 
than last year’s near record holdings for 
the date, the Bureau of Agricultural 
Economics reports. Stocks of canned con- 
densed milk at the end of June were at 
the lowest levels on record for the date 
except for 1945. 


For June 30, 1949, holdings of evapor- 
ated milk reported by 512 firms totaled 
31,311,000 pounds, compared with re- 
ports by 541 firms at the end of March of 
31,828,000 pounds and 556 firms a year 
earlier reporting 51,062,000 pounds. Re- 
ports from 492 firms which reported both 
this year and last showed a decline of 36 
percent in stocks of evaporated milk. 
Comparison of 495 firms reporting stocks 
both for March 31 and June 30 showed a 
gain of 2 percent. Reports of number of 
days’ supply that evaporated milk stocks 
represent based on present rate of move- 
ment averaged 26 days for June 30, com- 
pared with 24 days at the end of March 
and 33 days in June 30, 1948. 


Stocks of canned condensed milk held 
by 512 reporting wholesale grocers on 
June 30 were 423,000 pounds, compared 
with 634,000 pounds held by 556 firms a 
year earlier. Stocks of 492 firms report- 
ing both on June 30 this year and a year 
earlier showed a decline of 32 percent. 
The 495 firms reporting both for March 
31 and June 30 had stocks which de- 
creased 23 percent in that period. 
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TECHNOLOGICALLY SPEAKING 


By MAURICE SIEGEL and LeROY V. STRASBURGER 


THE SIGNIFICANCE OF 
“MOLD COUNTS” IN TOMATO PRODUCTS 


The tomato season is now on and many plants are in opera- 
tion canning specialties in tomato products. The packer again 
is faced with the responsibility of complying with federal mold 
tolerances. 

Unless management has a carefully planned program in 
quality control, difficulty will be encountered in controlling mold 
counts below the limits promulgated by the Food and Drug 
Administration. 

In order to emphasize the significance of mold counts, refer- 
ence is made to a public letter addressed to ‘(Manufacturers of 
Tomato Products,’ May 138, 1941 by the Food and Drug 
Administration. Quoting, the letter states, “that in the case 
of tomato catsup, puree and paste, it is not unreasonable to 
expect canners to meet the mold tolerance of 40 percent of the 
microscopic fields announced in 1940 and actions will be con- 
tinued against shipments when this figure is exceeded.” Again 
quoting, “In the case of tomato juice, the Administration will 
not institute actions against tomato juice on the grounds of 
excessive mold unless mold filaments are present in more than 
20 percent of the microscopic fields. Adequate allowances will 
be made in applying the tomato juice tolerances to those articles 
which have been subjected to a homogenization process.” 


It is to be remembered that extenuating circumstances such 
as labor trouble, diseased raw stock or factory breakdowns are 
excuses usually frowned upon where violations have occurred. 
The Food and Drug officials have often stated that it is their 
responsibility to protect the interest of the consumer and that 
such food will be seized and confiscated. 


The letter too contains a warning to the industry which may 
in time cause even greater difficulty in complying with the mold 
tolerances and again quoting, “Since the Administration is con- 
vinced that with more experience the industry can universally 
meet more restricted tolerances, the present announcement is 
subject to the qualifications that it is set pending consideration 
of further reduction.” 


In other words, if further investigation of the tomato products 
industry by the Food and Drug Administration reveals that it 
may be possible for a major portion of the canners to produce 
products having mold counts substantially below the existing 
tolerances it may lead to a further reduction in the mold 
tolerances. 

Today every responsible packer is making a conscientious 
effort to produce tomato products that are free from rot. 
Tomatoes are susceptible, however, to spoilage from many 
natural causes and from the attack of insects and disease. In 
some seasons it has been extremely difficult for canners to 
comply with the existing tolerances and in the last several years 
there has been animated discussions at canner’s meetings about 
petitioning the Food and Drug Administration to consider an 
upward revision of these tolerances. At times an examination 
cf the raw stock moving over the sorting belt will fail to reveal 
a condition that may cause high mold counts. 
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This column will appear at least once a month. Canners 
with problems pertaining to the chemistry and bacteriology 
of food, including sanitation and waste disposal, are freely 
invited to submit their questions to the authors—Address: 
“Technologically Speaking” c/o this publication. 


SOUPS, SAUCES, PORK and BEANS 


To packers of pork and beans, tomato soup and sauces, the 
letter brings to their attention the following, ‘“Comminuted 
tomato products exceeding these mold count tolerances cannot 
be used as ingredients of manufactured foods such as tomato 
soup, spaghetti sauce etc., since this would consititute adultera- 
tion of the fabricated food and render the latter subject to 
action.” 

In other words, the use of puree, for example, with mold 
counts in excess of 40 percent for the preparation of tomato 
soup would be a violation and the fabricated product could be 
subject to seizure. 

It is not too difficult to make mold determinations of fabri- 
cated products and the same care should be utilized in the 
production of the tomato ingredient for such products if viola- 
tions are to be avoided. 


RECOMMENDED CONTROL PRACTICES 


What precautions should canners take? Our experience in this 
field has been quite extensive which enables us to recommend a 
few practices that will have material effect on the amount of 
rot incorporated in the product. 

These are: 


1—To purchase raw stock on a graded basis. The grading 
should be done at the factory and not at the loading point 
as tomatoes suffer damage in transportation. 

2—Sorting before and after washing. If the raw stock is in 
an advanced state of decomposition, make no attempt to 
utilize it for the production of tomato products. Invari- 
ably the mold count will be high. 


3—Washing with water under high pressure will remove 
surface mold. 


4—Sorting on a split belt system and removing the sound 
tomatoes and trimming the poor ones if feasible. 


5—Belt speeds should not be greater than 20-25 feet per 
minute and the tomatoes should be conveyed in a single 
layer. The width of belt should not be more than 24 
inches. 


6—Tomatoes showing anthracnose should be eliminated for 
cyclone juice extraction as such stock is difficult to trim 
unless it is only spotty. 

7—Trimmers should be taught their part of the operation. 
Wasteful trimmers are expensive as well as careless ones. 

8—Good lighting is necessary. 

9—The trimmers on each belt should be under supervision 
of a trained foreman who is thoroughly familiar with 
the implication of high mold counts. For all practical 
purpose, the mold count of the tomato product is con- 
trolled at the trimming belt. 


10—Trained analyst capable of making accurate mold count 
determinations should be employed. 
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PASCO TO OPERATE 
FLORIDAGOLD PLANTS 


The Triple E Development Company, a 
group of grove owners headed by J. L. 
Evans, President of the Pasco Packing 
Company, Dade City, Florida, has pur- 
chased the groves and citrus processing 
plants of the Floridagold Citrus Corpora- 
tion, Lake Alfred, Florida, with plants at 
Lake Alfred, Eagle Lake and Dundee, 
and will lease the plants to Pasco for 
operations this coming citrus season. 
This latest addition makes Pasco the 
largest citrus processing firm in the 
world. Plans call for the production 
of 10 million gallons of frozen orange 
concentrate at Dade City and the new 
plants will be used for processing single 
strength juice. The Floridagzld label 
will be continued. 


DR. BALL TO CONTINUE AS TUC 
RESEARCH DIRECTOR 


Last week it was announced that Dr. 
Charles Olin Ball had been appointed 
Professor and Research Specialist in 
Food Technology at the New Jersey 
State Agricultural Experiment Station 
at Rutgers University, New Brunswick. 
This week announcement’ comes from 
The United Company at Westminster, 
Maryland, that Dr. Ball will continue 
to serve as Director of Research for both 
The United Company and The United 
Products Company, and his consulting 
services will continue to be available to 
the food industry as a whole. His 
laboratories are being moved from 
Maumee, Ohio to New Brunswick and 
after October 1 will be located in the 
two-story brick building at 6 Liberty 
Street, to be known as the Food and 
Container Research Laboratories. Dr. 
Ball has served as consultant and di- 
rected the Tuc-Tupco research work 
since 1947. 


PUCCINELLI TO CAN CLINGS 
AND FREESTONES 


The Puccinelli Packing Company, with 
a canning and dehydrating plant at Tur- 
lock, California, plans to make a canned 
pack this year of both cling and free- 
stone peaches, fruit nectars and grapes. 


JONES TO HANDLE CHAIN BELT 
SALT LAKE CITY SALES 


Douglas Jones, for five years in charge 
of sales for a Salt Lake City machinery 
distributor, and well known in Utah 
engineering circles, has been appointed 
Manager in charge of Chain Belt Com- 
pany’s Salt Lake City sales district 
office and will operate the business as 
the Douglas Jones Company at 1551 
Redondo Avenue. 


NEW CORPORATION ON COAST 


The San Leandro Packing Company 
has been incorporated at Los Gatos, 
California, with a capital stock of $500,- 
000 by Emil Rutz, John E. Dodds and 
George Coley. This concern recently 
took over the cannery of the Welch 
Grape Juice Company in San Leandro. 

The Chillo Products Co., Inc. has been 
incorporated at San Francisco, Califor- 
nia, with a capital stock of $200,000 to 
ccrry on a business in canned foods. 
The incorporators are Nathan and Birdie 
Field, 878 29th Ave., and Felton Field. 


C. Stuart Hall, former Vice-President 
of Carl Byoir & Associates, Inc., New 
York public relations firm, has been 
appointed Assistant to President C. H. 
Black of American Can Company. 


KNOUSE NAMES CALIFORNIA 
BROKERS 


Knouse Foods Cooperative, Inc., Peach 
Glen, Pennsylvania, have named two ad- 
ditional brokers to handle their “Lucky 
Leaf” brand of canned apples and apple 
products in the State of California. They 
are Johnson, Carvell & Murphy of Los 
Angeles, and E. L. Robertson Company 
of San Francisco. 


ILLINOIS DATES 


The Fall Meeting of the Illinois Can- 
ners Association will be held at the Bis- 
marck Hotel, Chicago, December 5 and 
6. The meeting will get under way with 
a luncheon at noon on Monday the 5dth, 
and a dinner-dance will take place that 
evening. A closed session for canners 
only will be held on Tuesday morning, 
December 6. 


NEWS AND PERSONALS 
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STARNES HEADS POMONA 
CITRUS SALES 


Walter L. Graefe, President of the 
Pomona Products Company, has an- 
nounced that O. H. Starnes, for many 
years in charge of sales of Floridagold 
Citrus Corporation, and afterwards for 
a short time with Mann Brothers of 
Lakeland, Florida, has been appointed 
Manager in charge of sales of the com- 
pany’s citrus operations, and will make 
his headquarters at Clermont, Florida, 
where all citrus sales will be handled, ef- 
fective Monday, August 1. 


ROBERT GAIR DIVIDEND 


The Board of Directors of the Robert 
Gair Company, Inc., have declared a 
quarterly dividend of 10c per share on 
common stock, payable September 10 to 
stockholders of record August 19. 
Dividends on preferred stock for the full 
year had been previously declared. A 
dividend of 30c¢ a share for the third 
quarter will be paid September 10 to 
stockholders of record August 19. 

Consolidated net incomes for the com- 
pany and its domestic subsidiary, Gair- 
Bogota Corporation, and that of the Gair 
Company of Canada, Ltd., amounted to 
$803,399 after providing for $281,000 for 
income taxes for the quarter ending 
June 30, equal after preferred dividends 
of 40c per share on 1,779,888 shares of 
common stock. 


CAL-PAK SALES 


Sales of the California Packing Cor- 
poration, San Francisco, California for 
the quarter ended May 31, totaled $33,- 
435,738, including those of the Alaska 
Packers Association. In the comparable 
quarter last year sales were $31,396,174, 
but those of Alaska Packers were not 
included. 


WILLIAM P. McDONALD 
PLANT SOLD 


The processing facilities and 3,000 
acre orange grove of the William P. 
McDonald Corporation at Auburndale, 
Florida, have been purchased by Snow 
Crop Marketers, Inc., a subsidiary of 
Clinton Industries, Inc., Clinton, Iowa, 
at a reported price of $3,500,000. 


MITCHELL OPERATING GEORGIA 
PLANT 


After a successful season canning 
ambrosia and citrus juices in Florida, 
Mitchell Canneries, Inc. are now operat- 
ing their Thomasville, Georgia plant 
canning pimientos and okra and_ to- 
matoes. Glenn S. Wiseman is in charge 
of operations. 
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HORSEY DELAWARE PLANT 
SOLD 


Pete Malcom of Orlando, Florida, and 
Earle Myers, Haines City, Florida, have 
purchased the J. William Horsey can- 
ning plant at Woodside, Delaware and 
are operating under the name of Wood- 
side Canning Company. The plant is 
equipped to can tomatoes, tomato juice, 
asparagus and peaches. Operations have 
already begun on tomatoes and will be 
closely followed with peaches. 


HUNT APPOINTS GILLESPIE 


Frank Oxarart, Director of Advertis- 
ing and Merchandising of Hunt Foods, 
Inc., has announced the appointment of 
R. P. Gillespie to Assistant Advertising 
Manager of the firm. Mr. Gillespie, who 
formerly was associated with several ad- 
vertising agencies in the East, and also 
represented national trade magazines, 
has been with Hunt Foods for the past 
two years as Executive Assistant to Ar- 
thur Winston in merchandising. 


CONTINENTAL EARNINGS 


Consolidated net earnings of Contin- 
ental Can Company, Ine., and wholly 
owned subsidiaries, applicable to the 
common stock for the twelve months 
ended June 30, 1949, were equivalent to 
$3.54 per share as compared with $4.30 
per share in the corresponding twelve 
months period ended June 30, 1948, and 
$3.94 per share reported for the twelve 
months ended March 31, 1949, according 
to a report of Hans A. Eggerss, presi- 
dent. 

The current report, which is subject 
to year-end adjustments, shows consoli- 
dated net earnings of $11,752,848 after 
income taxes and other charges, which, 
after deducting dividends of $562,500 on 
the $3.75 cumulative preferred share, 
left $11,190,348 applicable to the 3,158,- 
601 common shares outstanding on June 
30, 1949, 


GOLDSWORTHY WITH FRUIT 
GROWERS COOP 


Vernon Goldsworthy, formerly Secre- 
tary and General Manager of the Wis- 
consin Cranberry Company, Wisconsin 
Rapids, has been appointed Manager of 
the Fruit Growers Cooperative, Sturgeon 
Bay, Wisconsin packers of red sour 
cherries, apples and strawberries. 


SIMPSON SUCCEEDS WALTERS 
AT LIBBY 


Robert H. Simpson, active for a num- 
ber of years in Libby plants in Indiana 
and Wisconsin, and for the past several 
years in purchasing work, has been ap- 
pointed to succeed Clarence W. Walters, 
retired, in charge of purchasing for 
Libby plants. 
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“APRIL SHOWERS” IN NEW DRESS 

April Showers Brand Very Young 
Early Peas—long a favorite brand of the 
Minnesota Valley Canning Co. of Le 
Sueur, Minn., will make its 1949 bow 
from grocers’ shelves with a completely 
changed label design, which has an abun- 
dance of feminine appeal. Original de- 
signing was done by William Stark of 
Chicago, Ill. Lithography by the Stecher- 
Traung Lithograph Corporation of Roch- 
ester, N. Y. and San Francisco, Cali- 
fornia. 


MATTHEW TO PROMOTE 
CARNATION 


George Matthew, formerly Western 
regional manager for American Home 
Foods, Inc., has joined the Carnation 
Company, Los Angeles, California in 
charge of promotional work. - 


N. K. & CO. CATALOG 


Northrup, King & Company, Minneap- 
olis, Minnesota, wholesale seed growers, 
has just issued a newly revised illus- 
trated and descriptive catalog of its line 
of vegetable and flower seeds. The book- 
let contains descriptive information on 
all canner’s varieties as well as other 
seeds, giving the days to maturity for 
carrying out an orderly planting pro- 
gram. Besides the main plant and head- 
quarters at Minneapolis, the company 
also operates a division at Berkeley, Cali- 
fornia and maintains and operates grow- 
ing stations and branches scattered 
throughout Minnesota, Iowa, Idaho, Wy- 
oming, Utah, California, Oregon and 
Arizona, all designed and located to pro- 
duce better seed for their customers. A 
copy of the booklet may be had upon ap- 
plication to the firm at Minneapolis 13. 


GAIR MAKING PALLETS 


Manufacture under license of the Ad- 
dison-Semmes new lightweight expend- 
able pallet made from corrugated materi- 
als has been been commenced by Robert 
Gair Company, Inc., New York, ‘manu- 
facturers of folding cartons and contain- 
ers. These pallets are being made at the 
more than twenty Gair plants in the 
Eastern territory. 

Expendable pallets have become in- 
creasingly popular the past five years 
due to the ease in handling and stacking 
goods in shipping and warehousing that 
results from their use. A fork lift truck 
can stack palletized goods neatly and 
evenly in a warehouse to ceiling height, 
with less time and effort. The pallet is 
designed for one use only and is cheap 
enough to be discarded after a single 
trip. 

The pallet is made from “logs” of vari- 
ous diameters rolled from single faced 
corrugated board on special Addison- 
Semmes machinery, with corrugated 
sheets glued to top and bottom of rows 
of logs, thus making a strong skid. 

Not only does this pallet permit stack- 
ing of multiple package loads, but it also 
permits designing of a large “Power 
Pack”, which is a single corrugated con- 
tainer of approximately 64 cubic feet, 
to carry safely loads of up to 4,000 
pounds in one unit. 


BROKER JOINS CANNING FIRM 


Theodore L. Pitzer, for years mem- 
ber of the San Francisco, California food 
brokerage house of the Bailey-Pitzer 
Brokerage Co., has joined the Fair View 
Packing Co., Hollister, California, as 
sales manager. 


PACIFIC CAN SALES 


The Pacific Can Co., San Francisco, 
California, reports sales of ‘$2,862,499 
for the three month period ended June 
30. Sales for the corresponding period 
last year were $2,464,325. 


WESTINGHOUSE FILMS 
AVAILABLE 


A new 46 page booklet has been issued 
by Westinghouse Electric Corporation, 
which describes sound motion pictures 
and slide films, available from the cor- 
poration for educational and entertain- 
ment programs. The booklet discusses 
the no-charge basis on which the films 
can be borrowed, information on the 
available size, projection time, type of 
film and shipping weight for each. film 
listed. Films are available under the 
headings of (1) motion pictures of gen- 
eral interest; (2) motions pictures that 
promote Westinghouse products of gen- 
eral interest; and (3) slide films and in- 
struction courses. A copy of the Book- 
let B-4273 is’ available from Westing- 
house, Box 868, Pittsburgh 30. : 
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CROP REPORTS 


CORN 


MATTON, ILL., July 26—Pop Corn: Crop 
very promising. Acreage cut 30 per 
cent; some corn borer and grasshoppers. 


INDIANAPOLIS, IND., Aug. 1— Corn: 
There is no material change in prospect. 
Looks good enough or better than normal 
except a few small areas where reports 
are below normal. First runs have al- 
ready been made at several plants. More 
will be starting shortly but steady runs 
will not take place until about August 
15. 


SILVERTON, ORE., July 26—Sweet Corn: 
Crop good. 


HANOVER, PA., Aug. 1—Corn: Earlier 
plantings suffered somewhat from dry 
weather in June and as a consequence 
will be short in the stalk. An abundance 
of rainfall during the week of the 4th 
and 11th, however, has improved the con- 
dition somewhat. Later planted corn 
should fare a bit better but at present 
could use additional moisture. Japanese 
beetle are present in number but do not 
seem near as numerous as a year ago. 
Most early corn had pollinated before 
damage was done to stalks. To date no 
calls have been made by growers for re- 
lief from the beetle. This service is avail- 
able upon request. Corn borer have not 
been found to a serious extent, however, 
second generation borers will probably 
be present to a much more damaging 
degree. 


CHIPPEWA FALLS, WIS., Aug. 1—Corn: 
Timely rains have increased crop pros- 
pects to better than good. There is not 
much evidence of borer, this county hav- 
ing the lowest count in the State. Guess- 
ing at the harvest we would say August 
10. A couple of hot days could make a 
difference of a few days. 


TOMATOES 


MATTOON, ILL., July 26— Tomatoes: 
good stand; ideal growing conditions. 
Will start packing August 15. Acreage 
cut 60 per cent. 


ACTON, IND., Aug. 1—Tomatoes: Have 
125 acres ourselves and 168 contracted 
which is normal for our plant. There is 
no open acreage in this area. Yield looks 
good now but any additional rain would 
hurt greatly. Not too much late blight; 
however, some showing in the very early 
acreage. 


CICERO, IND., July 30—Tomatoes: Crop 
prospect has slipped 30 per cent in the 
last 15 days, due to adverse weather con- 
ditions, corn ear worms, blossom end rot, 
horn worms, damage to vine, and a little 
early blight. Also have some wilt in 
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some fields. Combining the above it looks 
more like about a 6 ton average at this 
date than the 8-10 ton prospect. 


INDIANAPOLIS, IND., Aug. 1—Tomatoes: 
No material change in prospects. Looks 
good enough or better than normal ex- 
cept a few small areas where reports are 
below normal. First runs have already 
been made at several plants. More will 
be starting shortly but steady runs will 
not take place until about August 15. A 
small amount of both early and late 
blight reported but nothing serious to 
date. 


REDKEY, IND., July 27— Tomatoes: 
Acreage about 70 per cent of normal. 
Crop looking fine at present time but 
some blight beginning to appear due to 
hot, humid weather. Looks as though 
production will begin week to ten days 
earlier than usual. 


HARLAN, IOWA, Aug. 2— Tomatoes: 
Have 60 acres. If weather conditions are 
good will have a normal yield. 


CHARLOTTE, MICH., July 30—Tomatoes: 
Acreage in this particular section about 
same as last season. Heavy vine growth 
but early bloom not setting. Very late 
maturity likely. 


HANOVER, PA., Aug. 1— Tomatoes: 
An excellent crop is again in the offing. 
Stands are good, vine growth heavy to 
the point of over-abundance, and fruit 
set fair to heavy. Fields in general are 
clean but wet weather induced weed 
growth which was difficult to control. 
From all appearance 1949 looks like an- 
other 10 ton year. 


NEWBERN, TENN., July 27—Tomatoes: 
Late acreage in West Tennessee has been 
damaged by the continued wet weather 
and late blight. Indications are that the 
pack will be much less than last year in 
that section. 


OTHER ITEMS 


GEORGETOWN, DEL., July 28 — Lima 
Beans: Excessive dry weather has cut 
yield on early plantings. { 


NEW IBERIA, LA., July 29—Beets & 
Green Beans: Crops already harvested; 
considered a total failure. 

Tobasco, Cayenne, Sport, Chili Italian 
Peppers: Suffering somewhat due to 
daily rains. While no material damage 
done so far, crops cannot be cultivated 
and yield is seriously curtailed at pres- 
ent. Harvest continues until frost, and 
estimated yield as compared to last year 
is approximately 100 per cent. Crops, 
in general, approximately 80 per cent as 
compared to last year. Continuous rains 
during the summer months are not bene- 
ficial to crops. 
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FLY CONTROL IN DAIRY BARNS 


“Lindane”, a “pure gamma isoner” of 
benzene hexachloride, was approved last 
week for fly control in dairy barns by 
the U. S. Department of Agriculture, ac- 
cording to California Spray Chemical 
Corporation, Richmond, California. The 
new insecticide is highly toxic to flies 
and many other insects immune to DDT. 
It has three-way action, killing by con- 
tact vapor fumes and stomach poison. 
Used in dairy and livestock barns, milk- 
ing sheds and so forth, this new fly treat- 
ment also controls roaches, ants, mos- 
quitoes, lice and certain other insect 
pests. 


According to the manufacturers, the 
most practical form is the 25 per cent 
wettable powder and the 20 per cent 
emulsion which comes under various 
trade names. The dosage used for spray- 
ing is eight to ten pounds of wettable 
powder or five quarts of the 20 per cent 
emulsion in 100 gallons of water; in 
painting, one pound of the powder in 2% 
gallons of water. 


Lindane cannot be sprayed directly 
on dairy cattle for fly control. However, 
in a more diluted form it can be sprayed 
directly on the animal for control of scab 
and mange. In addition to its use in 
farm buildings, it is being used exten- 
sively against a wide variety of insects 
on forage crops, orchard and nursery 
plants. A recent crop usage developed 
for it is the control of wire worms by 
seed treatment. 


It is emphasized that while Lindane is 
safer to use than DDT, the same pre- 
cautions must be taken—undue exposure 
to the spray is to be avoided, utensils are 
to be removed before spraying and fixed 
milk equipment, feed and water troughs 
are to be covered. 


Okra & Sweet Potatoes: Very promis- 
ing, although harvesting cannot continue 
while rainy season is on, that is for 
sweet potatoes. Okra blossoms are af- 
fected. 


SILVERTON, ORE., July 26—Snap Beans: 
Excellent crop. 
Italian Prunes: Heavy crop. 


NEWBERN, TENN., July 27 — Lima 
Beans: Harvesting just getting under 
way. 

Okra: Processing will be light due to 
acreage. 


SHIOCTON, WIS., Aug. 2— Cabbage: 
Conditions are about 85 per cent at the 
present time. Crop is late and do not 
anticipate cutting any cabbage before 
September 15 to 20. Last year we started 
cutting operations on August 6. Acre- 
age is 10 to 15 per cent below normal. 
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WEEKLY REVIEW 


Lower Prices And Higher Quality Augur 
Well For The Canned Food Situation—Peas 
Getting Good Call—Tri-State Excitement In 
Tomatoes Due To End Soon—Corn Prices. 


THE SITUATION — With new pack 
prices making their appearance in daily 
increasing numbers, buyers are busy 
studying the trend and confining orders 
for the most part to day to day fill-ins, 
pending a more settled price pattern. 
On most items opening prices are sub- 
stantially under 1948 openings due chief- 
ly to lower prices paid the grower and 
fishermen. Canners need hardly be re- 
minded that these lower prices are just 
what the doctor ordered and should re- 
sult in an all-time unprecedented de- 
mand. Add to this a broad understand- 
ing that standards are dead wood and 
the outlook appears particularly promis- 
ing. Considerable interest is shown in 
the Department of Commerce forecast 
issued this week, forecasting a somewhat 
larger fruit pack than last year (59 to 
63 million cases compared to 58 million 
in 1948), and a somewhat smaller pack 
of the four major vegetables — beans, 
corn, peas and tomatoes—(88 to 94 mil- 
lion cases in ’749—96 million cases in 
48). Digesting those figures for a mo- 
ment, the department reasons that in- 
creased packs of canned peaches, pears, 
sweet cherries, apples, apple sauce and 
purple plums will offset cuts in the packs 
of apricots, RSP cherries and cocktail. 
Drought has already cut the pea crop, 
the department says, and corn canners 
are expected to hold down due to the 
carryover. They might have added that 
tomato acreage is considerably smaller 
and that beans have already been cut 
sharply by the weather. Fish also, led 
by salmon and sardines, seems due to be 
disappointing. 

Meanwhile bean, tomato and corn, 
peaches and pear canners are getting 
into the heavy packing season as the hot 
weather brings crops on with a rush. 
Then, too, the Quartermaster is busy 
sending out invitations to bid. During 
the week canners received invitations on 
snap beans, corn and cherries; last week 
snap and lima beans. Many canners will 
note with a sigh of relief that QM is 
supplying boxes on a good many items. 


PEAS—Peas, particularly fancies, and 
especially in 303’s, are getting quite 
an active call. The Canned Pea Asso- 
ciation isn’t making a great deal of noise 
yet about the coming “Stock your pantry 
sale” September 15 to October 15, but 
members and their customers are fully 
primed for the event. No doubt this is 
in some measure responsible for present 
activity. Reports have it that the above 
mentioned size and grade are already 
getting somewhat difficult to locate. No. 
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10 tin standards are also reported clean- 
ing up rapidly. Check our price page for 
the going market. 


TOMATOES—The tomato situation in 
the Tri-State seems to be gaining a bit 
of strength as more and more canners 
refuse to pack at the going price, and as 
it becomes apparent that not too many 
tomatoes at the low prices can be found 
outside the corporation. Canners with 
financial strength are holding out for 
80c to 85c for 1’s, $1.00 to $1.10 for 2’s 
and $1.60 to $1.70 for 2%’s. Reports 
have it that there has been some damage 
by the intense heat with probable pros- 
pects for a crop about 10 per cent over 
the small 1948 crop. It was reported 
this week that California acreage this 
year will be around 75,000 acres com- 
pared to a 1948 harvested acreage of 
some 88,000 acres and a 1947 figure of 
143,000. 


CORN—New pack prices some 10 to 
15 cents under last year’s openings are 
making their appearance. Out of Wis- 
consin this week come prices ranging 
from $1.55 to $1.60 on fancy whole ker- 
nel golden, $1.40 for 303’s, $1.10 for 1’s 
and $9.00 for 10’s. Fancy cremogenized 
was quoted at $1.40 and $1.55 for 303’s 
and 2’s respectively. Fancy cream style 
2’s $1.50, 10’s $7.75 and extra standard 
cream style 2’s $1.35 and 10’s $7.00. 
Country gentleman is quoted at $1.70 for 
fancy whole kernel 2’s and $1.60 for 
cream style with extra standard cream 
style 2’s at $1.45. Fancy cream style 
10’s were quoted at $8.25 with extra 
standard at $7.50. 

Fancy golden cream style corn is 
quoted out of Maryland at $1.32%, $1.45 
and $8.25 for 303’s, 2’s and 10’s, with 
extra standard at $1.25 for 2’s and $7.50 
for 10’s. Standard 2’s are quoted at 
$1.10. Fancy shoepeg 2’s $1.65, extra 
standard $1.45. Fancy whole kernel 
golden is quoted at $1.55 and $9.00 for 
2’s and 10’s respectively, and extra stand- 
ard at $1.40 and $8.50, while standard is 
quoted at $1.20. 


OTHER ITEMS—Our correspondents 
give you a summary of prices and con- 
ditions on the following pages. 


HUNT SALES 


Hunt Foods, Inc., and subsidiaries, Los 
Angeles, California, had gross sales of 
$10,665,262 for the second quarter ended 
May 31. For the fiscal half year gross 
sales totaled $17,077,310, compared with 
$11,086,708 for the first half of the 1948- 
49 year. 


HAWAIIAN PINE SALES 


Sales of the Hawaiian Pineapple Com- 
pany Ltd. for the fiscal year ended May 
31 totaled $42,251,861, compared with 
$33,896,992 in the preceding year. 


NEW YORK MARKET 


Buyers Waiting For Market To Settle—To- 

mato Market About Ready For Rebound— 

Bean Prices—Fancy Peas Get Active Call— 

Corn Quiet — Salmon Offered — New Pack 

Tuna Prices—Apricots Advance—California 

Running On Apple Sauce—Citrus Supplies 
Dwindle. 


By “New York Stater” 


New York, August 5, 1949 


THE SITUATION—Trade activity is 
quickening as more prices on 1949 packs 
come through and price fluctuations are 
on the increase. Distributors are shap- 
ing up purchasing policies for the early 
season, but buying at the moment is none 
too active as prices appear to be in a 
state of flux and buyers are waiting for 
the markets to settle before making any 
extensive commitments. 


THE OUTLOOK — Grocery distribu- 
tors are evaluating various predictions 
and forecasts as to the possibility of any 
severe recession, and will probably shape 
up for their purchasing policies for the 
final quarter of the year in the light of 
decisions now being considered. Sharp 
increase in installment buying is coming 
in for much study, trade history showing 
that this condition is usually reflected in 
consumer food purchases. Too, distribu- 
tors are giving much attention to a re- 
ported trend in some marketing areas 
away from top grades in favor of inter- 
mediate and standard quality products, 
which are priced more attractively for 
many housewives’ food budgets. 


TOMATOES — With standard south- 
ern tomatoes priced as low as 75 cents 
for 1s, 90c for 303s, 95c for 2s, $1.50 for 
2\%s, and $5.00 for 10s, distributors have 
been doing considerable fill-in buying 
from the low sellers. Reports in many 
circles, however, are to the effect that 
the market is about ready to rebound, as 
canners cannot see any profit in packing 
at current going levels. Meanwhile, Mid- 
west canners have been endeavoring to 
hold standard 2s at $1.25 and extra 
standards at $1.35, but are having hard 
going of it in the face of low prices in 
the East. 


BEANS — Opening prices on New 
York State fancy wax beans were named 
by one packer during the week on the 
basis of $1.95 for 2 and 3 sieve beans 
and $1.85 for 4 sieve. Southern canners 
are meeting with a good call for new 
pack beans, and the market shows a 
steady tone. Standard round pod cut 
green beans list at $1.121%4-$1.15, with 
flat cut green at $1.05-$1.07%. On 
French style green beans, extra stand- 
ards list at $1.35-$1.40, with fancy at 
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$1.45-$1.50. Some fancy 3-sieve whole 
green beans were quoted out of the 
South this week at $2.45. Reports from 
the Northwest indicate that quality of 
the new pack of Blue Lakes is excellent. 
Canners are quoting fancy 2 sieve whole 
beans at $2.70, with 3 sieve at $2.55. On 
cut beans, standards range $1.30 to $1.40, 
with choice at $1.50 for 5 sieve and $1.85 
for 4 sieve, all f.o.b. canneries. 


PEAS—Southern canners are current- 
ly offering out standard ungraded Alas- 
kas at 90 cents, with extra standards at 
$1.00. On standard 3 sieve, sellers quote 
$1.10, with extra standards at $1.25. 
Some fancy 2-sieve Alaskas were report- 
ed offering during the week at $1.90, 
f.o.b. southern cannery. On sweets, pod 
run standards list at 95 cents, with extra 
standards at $1.10. Midwestern canners 
are getting a more active call for fancy 
peas, and the market has been strength- 
ened by government buying of that 
grade. Canners currently continue to 
quote fancy 1s at $2.50, 2s at $2.35, and 
3 sieve at $1.75. 


CORN—Enlivening an otherwise quiet 
market for canned corn was the action 
of one New York State canner this week 
in offering to book new pack on the basis 
of 95 cents for 8-ounce fancy golden corn, 
cream style. Southern packers were quot- 
ing new pack at $1.65 for fancy golden 
and $1.55 for extra standards. 


SALMON—New pack Alaska red sal- 
mon was quoted out from one quarter 
this week at $23 per case, f.o.b. Seattle, 
$3 under the 1948 opening level. Medium 
reds are offering at $20 for talls and $12 
for halves, with pinks at $19.50 and 
$11.50, respectively, and chums at $16 
and $10, all Seattle basis. Alaska 
chinooks are held at $21 for talls and $12 
for halves, with Puget Sound sockeyes 
quoted in one quarter at $26 per case for 
talls, f.o.b. Seattle. Pack reports are 
none too encouraging, particularly on 
Red Alaskas. 


SARDINES—Maine canners report a 
moderate inquiry for new pack and the 
market continues to hold on the basis of 
$7.50 per case for quarter keyless oils, 
f.o.b. cannery. 


TUNA — Northwestern canners are 
quoting new pack fancy albacore at $17 
for solid pack whitemeat fancy, with 
flakes at $11.50. California packers are 
quoting albacore fancy solid pack halves 
at $15.50 with grated at $11.50, and are 
getting a good call. 


CALIFORNIA FRUITS — Opening 
prices on Bartlett pears were named this 
week by one canner who listed fancy 1s 
at $1.96, choice at $1.75, and standards 
at $1.6214. On 2s, fancy listed at $3.25, 
choice at $2.85, and standards at $2.60, 
while 10s were held at $10.95 for fancy, 
$9.75 for choice, and $9.00 for standards. 
California canners have advanced apri- 
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cot prices, and this has slowed buying 
somewhat. Fancy 2%s unpeeled are now 
held at $2.65, with choice at $2.35, and 
standards at $2.10. Peach pack pros- 
pects have been affected by the setting of 
a $40 per ton price on raw fruit, the low 
price being tied in with the elimination 
of small and low grade fruit from this 
season’s pack. Canners have just about 
cleared out their fruit cocktail carry- 
overs, and outlook for this season’s pack 
is none too promising, owing to the 
dearth of pineapple supplies at Coast 
canneries. 


APPLE PRODUCTS—California can- 
ners are running on new pack apple 
sauce, with the market on fancy holding 
at $1.30 for 303s and $1.40 on 2s. North- 
west canners will start on the apple pack 
next month, and are currently booking 
S.a.p. contracts. 


CITRUS—Florida canned citrus car- 
ryover is dwindling steadily, and the 
market remains strong. California can- 
ners have advanced their prices on Va- 
lencia orange juice to $1.90 for 2s and 
$4.25 for 46-ounce, with blended held at 
$1.50 for 2s and $3.25 for 46-ounce, all 
f.o.b. canneries. 


CHICAGO MARKET 


Steady Day To Day Business A Repetition Of 
Last Year—Wisconsin Green Bean Prices— 
New Pack Pear Prices—Fair Activity In Sal- 
mon—Booking Apple Sauce on S.A.P. Basis 
—Cranberry Sauce Stirring—Citrus 
Prices Tight. 


By “Midwest” 


Chicago, Ill., August 4, 1949 . 


THE MARKET— Business continues 
on about the same basis as it has held 
for several weeks past here in Chicago. 
There is quite a respectable amount of 
business going through all the time, but 
there is very definitely little or no for- 
ward looking commitment business being 
done. All buyers here are very much 
of the opinion that they cannot get hurt 
by sitting back and waiting on just about 
every item in the line and as a conse- 
quence it looks up to here as though this 
coming season will be a repetition of last 
year so far as the hand-to-mouth buying 
policy goes. However, total business, so 
far as sales to the wholesale and chain 
store trade are concerned, has been quite 
satisfactory for the year 1949 to date 
and gives every indication of continuing 
so. Price levels generally are remaining 
more or less the same and it will un- 
doubtedly take a while to see whether 
buyers’ opinions about price levels are 
correct or not. 


GREEN BEANS—Opening prices on 
the green bean pack from Wisconsin 
have arrived in Chicago, although not a 
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large number of canners were quoting up 
to here. Whole green beans are being 
offered at $2.85 for fancy 1s, $2.65 for 
fancy 2s and $2.35 for fancy 3s. Cuts 
are quoted at $2.00 for fancy 3s, $1.85 
for fancy 4s and $1.65 for extra stand- 
ard 4s and $1.35 for standard 5s. Re- 
ports are that there has been some busi- 
ness confirmed against S.A.P. bookings, 
but the general situation seems to be 
about the same as on everything else, 
that there is no great rush on the part 
of the trade here to buy. Green beans 
cleaned up well out of last year’s pack 
and as a consequence most of the trade 
are either moving in for some merchan- 
dise now or will have to in the near fu- 
ture, but all the orders being placed are on 
a strictly spot basis, and a good part of 
the trade feel that they should wait until 
all concerned are heard from before com- 
ing into the market at all. 


PEARS—New pack pear prices, both 
from California and from the Northwest 
have been received in the market. Cali- 
fornia prices are generally quoted at 
£1.07% for 8 oz. choice halves, with No. 
1 tall fancy at $1.95, choice at $1.75 and 
standard at $1.621%. No. 2% are quoted 
at $3.25 for fancy, $2.85 for choice and 
$2.60 for standard, with No. 10 at $10.50 
for fancy, $9.75 for choice, $9.00 for 
standards. California offerings are re- 
ported to be available for shipment start- 
ing in about a week and there have been 
some fairly substantial orders placed for 
early rush shipment on a basis of the 
prices given above. There are also at 
least one set of prices from the North- 
west which are slightly lower, but of 
course cannot offer shipment as early as 
the California merchandise. Here again, 
however, there is practically nothing in 
the way of deferred bookings and all the 
business that has been taken up to now 
is for prompt rush shipment. 


SALMON—There seems to be a fair 
amount of activity in the salmon market, 
with some additional sales of fancy tall 
reds having been made in Chicago at 
$23.00 f.o.b. Coast. It is reported that 
there are also some quotations now at 
$24.00 and indications from the Coast 
are to the effect that a general increase 
to $24.00 can reasonably be expected. 
Opening prices on new pack Puget Sound 
Sockeyes have also been received here 
and are generally based on $16.00 f.o.b. 
Coast. However, the response has been 
mostly negative on new pack Puget 
Sound Sockeyes up to this writing as the 
trade report a very disappointing move- 
ment of last year’s pack and most of 
them state that they still have on hand a 
fairly good supply of old pack sockeyes. 
In the meantime chum talls are still 
available at $16.00 Coast and chum 
halves at about $9.50. There is a good 
deal of interest on the part of the trade 
in pink prices, but up to date no prices 
on this variety have been received. 
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APPLE SAUCE—The trade here are 
booking apple sauce on an S.A.P. basis to 
a fairly substantial extent and it is ex- 
pected that there will be some competi- 
tion among the buyers for the first move- 
ment of apple sauce which reportedly 
will become available shortly after Sep- 
tember 1st. This commodity is in ex- 
tremely good shape with No. 2s almost 
non-existent and No. 10s just about as 
short. No indications of prices on new 
pack have been received up to now. 


CRANBERRY SAUCE—Some move- 
ment is beginning to appear in cranberry 
sauce as the Fall season approaches. The 
advertised brands are still being sold at 
around $1.70, while merchandise for pri- 
vate label is reportedly available at 
around $1.35 to $1.40 f.0.b. factory. 


CITRUS JUICES—Citrus Juices are 
in extremely tight supply with not many 
factors quoting orange juice at this time. 
What little is available is reportedly go- 
ing at prices around $4.35-$4.50 for 
fancy 46 oz. and 46 oz. fancy blend is 
reportedly quoted at around $4.00 f.o.b. 
Florida. 


ADDS NEW UNIT 


Seven-Eleven Dairy Co. has just open- 
ed the 49th unit in its retail food store 
chain in Dallas. 


CALIFORNIA MARKET 


Canners Pleased With Volume On New Pack 
— Growers Take Steps To Move Surplus 
Fruits—Olives Moving Well—Peach Can- 
ning Begins As Apricot Production Ends— 
Apple Sauce Openings—Sardine Canners & 
Fishermen Far Apart On Price—Salmon Pack 
Short—Orange Juice Prices. 


By “Berkeley” 
Berkeley, Calif., August 4, 1949 


THE SITUATION—A fair volume of 
business has been booked during the week 
on new pack fruits and vegetables, with 
canners generally quite pleased with the 
showing. Interest in apricots has been 
heightened by the splendid quality of the 
1949 pack and prices on new pack cling 
peaches have been well received. Open- 
ing prices are being maintained on spin- 
ach and a considerable part of the pack 
has already been sold, with the same 
applying to asparagus. Buyers are espe- 
cially anxious to get all-green asparagus 
in their possession, so shipments are 
quite heavy to some markets. 

As the fruit season progresses it is 
becoming apparent that growers are 
likely to meet with difficulty in moving 
some crops in full and organizations such 


as Farmers Markets have appointed 
emergency committees in several large 
cities to aid in distribution direct to con- 
sumers. Peaches, pears and Gravenstein 
apples are listed as surplus. Reasons for 
the peach surplus, aside from the record 
crop is lessened interest by canners be- 
cause of carry-overs, increased freight 
rates, loss of export markets and low- 
ered advance Eastern buying. The yield 
of Gravenstein apples is in the neighbor- 
hood of 2,500,000 boxes, with a normal 
demand for about 1,000,000 boxes. <A 
very fine grade of applesauce is made 
from this fruit, but the capacity of can- 
neries in the growing district, although 
larger than ever before, is limited. The 
U. S. Department of Agriculture has 
arranged to make purchases of Graven- 
stein apples and Bartlett pears for school 
lunch programs and eligible relief out- 
lets to relieve the surplus. 


OLIVES—One of the bright spots in 
California specialty crops is olives. The 
California Olive Association reports can- 
ned stocks of ripe olives on hand June 
lst as 439,951 cases, against 738,404 on 
a corresponding date in 1948 and 533,177 
in 1941, the past pre-war year. The pack 
to this date this year was 901,390 cases, 
against 948,391 a year earlier and 1,076,- 
500 in 1941, with an estimated 32,968 
cases yet to be canned. Sales are run- 
ning ahead of last year and leaders in 
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the industry suggest that these will like- 
ly fall off shortly because many items 
will not be in stock. Since the first of 
the year sales have averaged about 85,- 
000 cases a month, but the industry has 
available for shipment during the six- 
month period from June 1 to December, 
only about 78,820 cases a month. In De- 
cember, some new pack will be avail- 
able. Indications are that this year’s 
crop will be a comparatively light one. 


FRUITS—The canning of apricots has 
come to an end for the season, with most 
packers holding their output down to 
estimated requirements. Canning of 
peaches is just getting under way and it 
will be a couple of weeks before it 
reaches its stride unless there is a steady 
run of hot weather. Growers and pro- 
cessors have approved a proposed mar- 
keting order for clings, this permitting 
the setting up of an advisory board to 
set minimum sizes for peaches for can- 
ning or freezing. This will permit pro- 
ducers to divert off-grade fruit. No open- 
ing prices have been named on pears or 
fruit cocktail at this writing, but some 
are expected shortly. Processors are 
offering $40 a ton for Sacramento River 
Bartletts. This is less than one-half last 
year’s price. Canners are scurrying 
around for pineapple for the manufac- 
ture of fruit cocktail and a group of 
farmers has offered to unload a cargo 
of pineapple if a vessel is sent from the 
Hawaiian Islands. 


APPLESAUCE — Opening prices on 
California applesauce were named re- 
cently and are right in line with the 
ideas of canners several weeks ago. They 
are as follows: No. 303, $1.35; No. 2, 
$1.45, and No. 10, $6.80. These are for 
shipment to March 1, 1950. For ship- 
ment before November 1, there is an al- 
lowance of 5 cents a dozen on No. 303 
and No. 2, and 10 cents on the No. 10 
size. Several new canners have entered 
the field this season. 


SARDINES — The sardine canning 
season has rolled around again for the 
San Francisco and Monterey districts 
but fishermen and canners have not 
reached an agreement on the price to be 
paid for fish. Canners are offering $30 
a ton, while fishermen are demanding 
$50. The opinion prevails in distribut- 
ing circles that unless prices are lower 
than in recent years, canned sardines are 
in for a stormy year. Several canners 
have come out with an opening price of 
$7.50 for 1-lb. ovals in tomato sauce and 
$5.50 for No. 1 talls. A feeling is ex- 
pressed that these prices will not hold 
up after southern California canners get 
busy. Pacific mackerel is offered at $8.00 
and jack mackerel at $7.50, without much 
business being booked. 


SALMON—The canned salmon situa- 
tion is not a very encouraging one, from 
the standpoint of pack, and an inquiring 
distributing trade is being advised that 
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the pack of Alaska reds promises to be 
but about one-half of last year, especi- 
ally in the area where the quality pack 
is made. The total of all salmon packed 
in Alaska reached but 1,207,758 cases on 
July 23. A year earlier it had reached 
2,002,800 cases. The opening prices of 
$22.00 and $23.00 a case were withdrawn 
some time ago. One canner putting up a 
fine quality of fish has been offered 
$26.50 in carload lots. 


ORANGE JUICE—Business on Cali- 
fornia Valencia orange juice is confined 
to sweetened, with 12-0z. priced at $1.40, 
No. 2 at $1.90 and 46 oz. at $4.50. Prices 
on unsweetened have not come out, as 
yet. 


GULF STATES MARKET 


Rain And More Rain—Fall Shrimp Season 
Scheduled To Open August 8—Hard Crab 
Production Up—Objectives Of Oyster 
Investigation. 


By “Bayou” 


Mobile, Ala., August 4, 1949 


THE WEATHER—If you think your 
locality is the only one that has had too 
much rain, then read what the Mobile 
weatherman has to say about the weather 
in this locality, as it appeared in The 
Mobile Register of August 1, 1949: 

“July was a wet one for Mobile with 
18.63 inches of water dripping from the 
skies in 29 of the 31 days. The forecast 
for August 1 was scattered thundershow- 
ers. 

“Enough rain fell to be nearly three 
times the normal mark of 6.89 for the 
month. The total was within 1.87 inches 
of being the July record of 20.50 set in 
1916, made with the aid of a hurricane. 

“Weatherman Bill Tilson said the clos- 
ing day of the month brought 1.36 inches 
of rainfall, most of which fell around 
noon, causing the temperature to go into 
reverse to the tune of 20 degrees in an 
hour. 

“Chalking up a high Sunday of 92 at 
11:30 a.m., the mercury dropped quickly 
during the downpour to the day’s low of 
72 degrees by 12:30 p.m. 

“Not all of July was ‘cool Summer 
showers,’ the weatherman pointed out in 
reminding Mobilians they had experi- 
enced many days of the month with tem- 
peratures well in the 90’s and most of 
the others in the upper 80’s. 

“Looking further into the weather rec- 
ords of past July, the year’s seventh 
month stands out in that it had 15.79 
inches more rainfall than did the same 
month last year, which showed a ‘dry’ 
2.84 inches and marked up more than 
two inches per day on various occasions. 

“With the beginning of July this year, 
Mobilians were begging for rain to ease 
the drouth of a number of weeks. And 
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they got it. The first day of the month 
gave them over two inches of water, and 
rain continued for 28 other days. The 
only two days of the month on which no 
rainfall was recorded were the fourth 
and fifth, but the sixth came in as the 
beginning of 26 consecutive days of 
showers in the area.” 


SHRIMP—tThe Fall shrimp season is 
scheduled to open in this section on 
August 8 unless the shrimp in the bays, 
lakes and bayous are not of the legal size 
—too small, in which case the conserva- 
tion department will postpone the open- 
ing of the season two or three weeks in 
order to give the shrimp time to grow to 
legal size. 

During the closed season on shrimp- 
ing, the boats could not trawl in the in- 
land waters of the state, hence they had 
to go out in the Gulf of Mexico to shrimp. 

Landings of shrimp for the week end- 
ing July 29, 1949 were as follows: Louisi- 
ana 1,064 barrels; Mississippi 371 bar- 
rels, including 264 barrels for canning; 
Alabama 99 barrels; Florida (gulf area) 
29 barrels and Texas 980 barrels, making 
a total of 2,543 barrels, which is 2,451 
barrels less than was produced the pre- 
vious week. 

As reported by all Market News offices 
last week, total holdings of frozen shrimp 
decreased 91,830 pounds and were ap- 
proximately 393,100 pounds less than 
four weeks ago. Total holdings were ap- 
proximately 90,700 pounds more than 
one year ago. 

The canneries in Louisiana, Mississip- 
pi and Alabama reported that 3,124 
standard cases of shrimp were canned 
during the week ending July 23, 1949, 
which made the total pack since July 1, 
1949, 9,104 standard cases. The shrimp 
pack from July 1, 1948 to June 30, 1949, 
was 567,932 standard cases. 


HARD CRABS—A hike of 55,460 
pounds took place in the production of 
hard crabs last week over the previous 
week as 257,900 were produced this week 
and 202,440 the previous week. This is 
for Louisiana as the other areas are not 
reporting crabs. 


SERVICE’S GULF OYSTER INVES- 
TIGATIONS—The Chief of the Service’s 
Gulf Oyster Investigations, Pensacola, 
Florida, reports that the experiences of 
the past few months have helped to select 
certain broad objectives for the future 
program of the laboratory. These goals 
are: 


(1) Investigation of the ecology of the 
drill, Thais, in an effort to obtain more 
effective means of control; 


(2) Studies on certain parasites of 
oysters, such as clams, sponges Polydora 
and protozoans, to determine their eco- 
nomic importance; 

(3) Determination of local setting and 
growing rates in conjunction with phys- 
ical and hydrographic in order to reha- 
bilitate local oyster reefs which are now 
nearly barren; 
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(4) Studies on the morphogensis of 
oysters with the objective of creating 
selective strains; 

(5) Continued studies in the area ef- 
fected by the Bonno Carre Spillway to 
localize the hydrographic factors respon- 
sible for mortalities and low growth 
rates; 

(6) Continued assistance to the Con- 
servation Departments of the Gulf States 
in developing their oyster culture prac- 
tices. 


DISTRIBUTORS NEWS 


GROCERS CONSOLIDATE 


Philip Porter, Inc. of Nashua, New 
Hampshire, and Silver Brothers Com- 
pany of Manchester, New Hampshire, 
both wholesale grocery firms, have com- 
bined to form Consolidated Foods, Inc., 
and will sponsor the Gateway Division 
of Clover Farm Stores. The Division 
will be operated out of Nashua and Con- 
solidated Foods, Inc. will occupy the 
building of Philip Porter, Inc. The com- 
panies merged were two of the largest 
grocery houses in New England. 


JOINS MENDES CO. 


Walter Saunders and Robert Collins, 
both well known in the New York food 
trade, have joined the sales staff of Geo. 
A. Mendes & Co., food brokers of that 
city. 


ELECTED 


Alexander Standish, of J. H. Whitney 
& Co., New York, has been elected chair- 
man of the board of Vacuum Foods Cor- 
poration, canners of frozen citrus con- 
centrates. William A. Coolidge, chair- 
man of the board of National Research 
Corp., Boston, has been elected a director 
and vice chairman of Vacuum’s board. 


GERBER SALES UP 


Gerber Products Co., canners of baby 
foods, reports for the three months ended 
June 30 sales of $10,070,385, in- 
crease of 15% over the $8,741,450 of 
sales reported for the corresponding 
quarter a year ago, according to Dan 
Gerber, president. 


IN TRAINING 


Major Jack Oritt of the Oritt Sales 
Co., Philadelphia food brokers, is taking 
his summer training course as com- 
mander of Philadelphia’s only reserve 
anti-aircraft battalion, now training at 
Fort Miles, Delaware 


BUYS JOBBING BUSINESS 


William Eubank Grocery Co. of Sher- 
man, Texas, has purchased the business 
of the Simmons Wholesale Grocery Com- 
pany of Paris, Texas. 
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WILLIAM H. VALLIANT 


William H. Valliant, Sr., veteran 
Eastern Shore shellfish packer and can- 
ner, died at his home at Bellevue, Mary- 
land, on July 13, following a stroke suf- 
fered the previous week. 

Mr. Valliant had been in poor health 
for several years and had not operated 
his canning factory since 1945. He and 
his brother organized the firm of Wil- 
liam H. Valliant & Brother some 60 
years ago, and during that time the 
firm had been active in shipping fresh 
seafood throughout the Northeastern 
United States and Canada. The vege- 
table canning business was started as 
an adjunct to the 3,000 acres of farm 
land the firm operated for many years. 
At one time the company operated more 
oyster packing houses and controlled 
more oyster grounds than any other firm 
in the area. 


Mr. Valliant, who was 74 years old, is 
survived by his wafe and three children, 
William H. Jr., Joseph N., both of 
Bellevue, and Mrs. William Leahman of 
West Virginia. 


DAVID WRIGHT BRANCH 


David Wright Branch, 79, retired 
Manager of the Salmon Department of 
Libby, McNeill & Libby, and associated 
with the firm for 44 years, died July 27 
after a long illness. Mr. Branch organ- 
ized Libby’s first Alaska salmon can- 
neries in 1912 and soon after was made 
Manager of the Salmon Department. He 
was active in association matters in the 
Northwest, having served several terms 
as a trustee of the Association of Pacific 
Fisheries, and was a member of the 
Advisory Board of National Canners As- 
sociation’s Northwestern Branch. 


‘CALENDAR OF 


AUGUST 9-12, 1949—Western Pack- 
aging Exposition, Civic Auditorium, San 
Francisco, Calif. 


AUGUST 9-19, 1949— Mould Count 
School, Canned Foods Association of On- 
tario, Ontario Agricultural College, 
Guelph, Ontario, Canada. 


SEPTEMBER 22-24, 1949 — National 
Sweet Corn Festival, Hoopeston, Illinois. 


SEPTEMBER 29-OCTOBER 1, 1949 
—Annual Convention Texas Canners As- 
sociation, Plaza Hotel, San Antonio. 


OCTOBER 12-15, 1949—Annual Meet- 
ing, National Association of Food 
Chains, Washington, D. C. 


OCTOBER 20-22, 1949—Annual Meet- 
ing, Florida Canners Association, Shera- 
ton Plaza Hotel, Daytona Beach, Fla. 


OCTOBER 28, 1949—Annual Meeting, 
National Pickle Packers Association, 
Sheraton Hotel, Chicago, II. 


NOVEMBER 7-8, 1949—Annual Meet- 
ing, Wisconsin Canners Association, 
Schroeder Hotel, Milwaukee, Wis. 


NOVEMBER 14-16, 1949— 41st An- 
nual Meeting, Grocery Manufacturers of 
America, Inc., Waldorf-Astoria Hotel, 
New York, N. Y. 


NOVEMBER 21-22, 1949 Annual 
Convention, Pennsylvania Canners Asso- 
ciation, Penn-Harris Hotel, Harrisburg, 
Pa. 


NOVEMBER 28-29, 1949—Fall Meet- 
ing, Michigan Canners Association, 
Pantlind Hotel, Grand Rapids, Mich. 

DECEMBER 1-2, 1949—Annual Con- 
vention, Tri-State Packers Association, 
Mayflower Hotel, Washington, D. C. 

DECEMBER 1-2, 1949—Fall Meeting, 


Indiana Canners Association, Claypool 
Hotel, Indianapolis, Ind. 
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EVENTS 


DECEMBER 5-6, 1949—Fall Meeting, 
Illinois Canners Association, Bismarck 
Hotel, Chicago, III. 


DECEMBER 8-9, 1949—64th Annual 
Meeting, Association of New York State 
Canners, Inc., Hotel Statler, Buffalo, 


DECEMBER 18-14, 1949 — Annual 
Convention, Ohio Canners Association, 
Deschler-Wallick Hotel, Columbus, Ohio. 


JANUARY 22-31, 1950—Joint Nation- 
al Conventions of National Food Brokers 
Association, National Canners Associa- 
tion, Canning Machinery & Supplies As- 
sociation, Atlantic City, N. J. 


JANUARY 22-25, 1950—Annual Con- 
vention, National Food Brokers Associa- 
tion, Atlantic City, N. J. 


JANUARY 26-31, 1950—Annual Con- 
vention, National Canners Association, 
Atlantic City, N. J. 


JANUARY 27-31, 1950—Annual Ex- 
hibit, Canning Machinery & Supplies 
Association, Atlantic City, N. J. 


JANUARY 31-FEBRUARY 4, 1950— 
Frozen Food Industries Convention, Con- 
gress Hotel, Chicago, Ill. 


JANUARY 23-24, 1950—Annual Con- 
vention, Canadian Food Processors Asso- 
ciation, Montreal, Quebec, Canada. 


MARCH 9-10, 1950—Annual Fruit & 
Vegetable Cutting Bee, Canners League 
of California, Fairmont Hotel, San Fran- 
cisco, Calif, 


MARCH 15-17, 1950 — Annual Meet- 
ing, Northwest Canners Association, 
Multnomah Hotel, Portland, Ore. 


MAY 7-10, 1950—Annual Convention, 
Flavoring Extract Manufacturers Asso- 
ciation, Hotel Traymore, Atlantic City, 
N. J. 
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to the warehouse. . . . ordirect. Price $10. postpaid. 
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CANNED FOOD PRICES 


prices 1.40 MipweEst SWEETS FRUIT COCKTAIL 
(Spot dozen F.O.B. No. 10 8.50 No. 308, Fey., 3 1.35-1.55 Fey., No. 1 T 1.85 
ie cannery unless otherwise Std., No. 2 1.20 4 ov. 130 No. 2% 2:90 
specified. ) Fey., C.S., Gold.. No. 1.45 5 sv. 1.20 1.75 
hg VEGETABLES No. 303 1.32% No. 303, Ex. Std., 3 SV.scsssssssssssee 1.20 No. 2% 2.85 
ASPARAGUS No. 10 8.25 4 sv. 1.15 No. 10 12.00-12.50 
CALIFORNIA 1.25 5 sv. 1.05 PEACHES 
All Green, No. 2 Colossal....4.15 4.25 No. 10 7.50 Ungraded 1.10 Calif. Y.C., Fey., No. 24....2.40+2.45 
4.15-4.25 Std., No. 2 1.10 11.50 No. 10 8.25-8.40 
Large 4.10-4.20 PEAS sv. 8.75-9.00 Be: 2.10-2.20 
re... 1, Pin. 2.80-2.90 MARYLAND, ALASKAS 4 sv. 7.75-8.00 No. 10 
Natural, No. 2, Colossal......3.50-3.65 11.50 5 sv. 7.25-7.50 We. 1.95-2.00 
Mammoth 3.50-3.65 3 sv. 8.50 NorTHWEST No. 10 6.70-6.80 
Sait No. 1, Pic. 2.50-2.60 Ex. Std., 2 sv., No. 2 Sweets, Fey., No. 2, 3 sv.....1.75-1.80 PEARS : 
BEANS, SrrincLess, GREEN 4 sv. 1.50-1.55 Calif. Bart., Fey., No. 24%4..8.25-3.35 
Maave.awp SAUERKRAUT No. 10 10.95 
Fey., Fr. Sliced, No. 1,451.55 1.10-1.20 Bes 2.85-3.00 
No. 10 7.50 No. 10 3.70-3.80 No. 10 9.75 
No. 10 7.00 No. 10 3.30-3.50 No. 10 9.00 
Cat, Be. 1.30-1.40 SPINACH PINEAPPLE, Hawai 
No. 10 7.00-7.25 1.45 Sliced, Fey., No. 1 Flat........1.80-1.35 
1.1214-1.20 No. 2% 1.95 No. 2 2.55-2.65 
No. 10 6.25 No. 10 6.75 No. 2% 2.85-3.00 
1.05-1.10 Calif., Fey., No. 2 1.25-1.30 .11.60-12.25 
N. Y., Fey., Wax, 2 & 3 Sv... 1.95 Std., Ungraded, No. 90- .95 No. 2% 1.55-1.60 2.55-2.65 
4 sv. 1.85 No. 10 6.50 No. 10 5.00-5.15 No. 2% 2.85-3.00 
OzaRKS MARYLAND, SWEET Ozark, Fey., No. 2 1,15-1.25 he. 2 1.35 
B 1.15 Fey., 4 sv., No. 10...... No. 2% 1.45-1.55 No. 2 2.65 
EX. Std., Cut No. 1.25 8.50 No. 10 5.75 Crushed, Buffet 1.25 
WISCONSIN 4 sv. 7.75 Texas, Fey., No. 2 LAT YG 1.25-1.321% 
No. 2, Fey., Wh. Gr., 1 Sv. ..1...2.85 5 sv. 7.00 No. 10 5.25 No. 2 2.2714--2.40 
2 sv. 2.65 8 oz., Ex. Std., Ungraded........ 824%, TOMATOES No. 2% 2.75-2.90 
3 sv. 2.35 No. 1 95 Tri-States, Ex. Std., Texas IN Extra Heavy Syrup 
No. 2, Fey., Cut Gr., 3 sv. ........ 2.00 No. 303, Fey., Ungraded... 1.30 51.00 Sliced, No. 2 2.75 
70 4 sv. 1.85 Ex. Std., 1.20 No. 2 1.20-1.35 Chunks, No. 2 2.50 
( Std., 5 sv. 1.35 No. 2, Std., Ungraded.......... .95-1.00 No. 10 6.767.235 Crushed, 8 oz. 1.15 
NorTHWEsST (Blue Lakes) Sta, NO. -T5- No. 2 2.25 
No. 2, Fey., 2 WI. 2.70 No. 2, Std., Ungraded... 1.10 No. 2 1.00-1.10 No. 10 11.00 
3 sv. 2.55 New York, SWEETS No. 2% JUICES 
1.85 2.15 Midwest, Ex. Std., No. 2......1.35-1.50 CITRUS, BLENDED 
5 sv. 1.50 3 sv. 1.75-1.90 Hix, NO. 1.40-1.50 1.87% 
BEANS, LIMA No. 10 9.00 No. 2% 1.90-2.10 46 oz. . 4.00 
1.35 4 sv. 1.50-1.65 No. 10 7.00-7.25 1.50 
Texas, Fresh, Gr. & Wh., 5 sv. 1.35-1.40 1.20-1.30 46 oz. 3.25 
No. 300 1.65 1.50-1.65 No. 2% 1.85-1.90 GRAPEFRUIT 
West Coast, Gr., No. 303....2.35-2.45 2 sv. 1.90 1.25 No. 2 1.27% 
No. 2 2.45-2.60 oon, 1.55 No. 2 1.50 46 oz. 2.75 
No. 10 12.50-13.50 1.40 No. 2% 1.65-1.75 ORANGE 
80% Gr., NO. 8038 2.15-2.35 PENNSYLVANIA SWEETS No. 10 6.75-7.00 OB. 
at No. 2 2.25-2.50 2,152.25 1.10-1.20 No. 2 02% 
No. 10 11.50-12.50 3 sv. 1.65-1.70 No. 2 1.25-1.30 : 46 07. 4.50 
BEETS 4 sv. 1.50-1.55 1.45-1.60 Calif., No. 2 1.90 
2 1.15 5 sv. 1.35-1.40 No. 10 6.00-6.50 46 4,254.50 
No. 10 4.50 Mipwest ALASKAS Ozarks, Std., No. 2.....cccccssees 1.25-1.30 PINEAPPLE 
Mid-west, Fey., Cut, No. 2..1.00-1.05 2, 1.75-1.821%4 No. 10 6.50-6.75 FOG NO. B 1.30-1.35 
No. 2% 1.35 2 sv. 1.6214-1.65 FRUITS 46 oz. 3.25 
Diced, No. 2 1.05 3 sv. 1.02% APPLE SAUCE 
No. 10 4.65 No. 1, Box. 2 1.65 Calif. Gravensteins, 
Sticed, No. 2 2 sv. 1.30-1.40 1.30-1.35 
No. 10 5.00-5.25 974%4-1.02% No. 2 
No. 2, 1.70 -80- 8214 No. 10 6.70-6.80 cy., o. “2.10 
No. 10 5.00 8 sv. .85 Halves, Unpeeled, Fey., 
175/0, No. 10 9.00 4 sv. 17% No. 2% 2,652.70 oz. .80- = ‘ 4 
Texas, Fey., Cut, No. 10............ 5.00 No. 308, Fey., 1 8V. 2.15-2.25 No. 10 9.00 10 q 
NO. B -95-1.00 2 sv. 2.00 Choice, No. 2% west, Fey., No. 2............ 
No. 10 4.75 3 sv. 1.35-1.50 No. 10 9.00 46 oz. 75-1.90 
No. 10, Wh., 60/70 Count....6.00-6.50 No. 308, Ex. Std., 1 SV. 2.00 Std., No. 2% 2.10 
CARROTS 2 sv. 1.60-1.70 No. 10 7.00-7.10 = NO. 
Md., No. 2, Diced 1.00-1.05 3 sv. 1.15 1.25 6.00-6.25 
4 sv. 95-1.00 Fey., No. 2%, Wh. 
N. Y., Fey., Diced, No. 2.... .80- .90 1.20 Ch., No. 214, Wh. Peeled......... FISH 
8 sv. 95-1.00 Fey., Wh., Unpeeled 2.15 OYSTERS 
bay ~ ~~ 4 sv. 85- 95 BLUEBERRIES 3.75-4.00 
No. 10 4.75 No. 2, Foye, 1 2.50-2.60 New Jersey, No. 300, Hy. Sy.....2.65 6% oz. 4.50 
Texas, No. 2, Diced or Sl... .95-1.00 2 sv. 2.25-2.35 No. 10, Water cesesessssssscessseessees 16.00 SALMON—Per Cass 
3 sv. 1.75 CHERRIES Alaska, Red, No. 1 
CORN 8; 2.35 Royal Anne, Fey., No. 2%..3.35-3.40 14’s 15.50-16.50 
2 sv. 1.85-2.00 No. 10 12.45-12.75 Med. Red, No. T 19.00-20.00 
2... 3 sv. 1.30-1.40 Choice, No. 3.20-3.25 12.00-12.50 
No. 303 1.40 4 sv. 1.15-1.20 No. 10 11.45 19.50-20.00 
No. 10 9.00 No. 2, 2 SV. 1.35-1.40 1.15-1.2214 1%’s, Flat 11.50 
Fey., C.S., Gold., No. 2........1.5001.55 3 sv. 1.15-1.20 No. 1 2.05-2.15 16.00-16.50 
No. 10 7.75 4 sv. 1.05-1.10 No. 2 2.45-2.55 14's, Flat 9.50-10.00 
1.35 Blo. 20; 11.50-11.75 No. 2% 3.30-3.40 SARDINES—Per Casp 
3 8.75 No. 10 12.10-12.50 Maine, Oil Keyless... 7.50 
East No. 10, Ex. Std., 2 sv. ......9.00-10.00 Midwest, RSP, No. 2 TUNA—Pegr Cass 
Fey., Shoe Pew, No. 2 cicccccccocsessses 1.65 3 sv. 7.50-8.00 Water 2.50-2.65 Alb e, Fey., S.P. White, 
1.45 4 sv. 7.00 No. 10 12.50-13.20 N.W., 48/14’s 17.00-17.50) 
9.00 4 sv. 5.50-6.00 No. 10 18.25 Flakes, N.W. 11.50-12.00 
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There is many a firm who can readily use your unneeded equip- 
ment. It’s the opportunity for you to turn it into cash while 
fulfilling the other fellow’s need. Or you may need equipment 
yourself, or want to buy or sell or rent a cannery, or need help, 
or a job. Whatever your needs, you will get good results from 
an Ad. on this “Wanted and For Sale” page. The rates, per 
insertion—Straight reading, no display—one to three times per 
line 40c, four or more times per line 30c, minimum charge per 
Ad. $1.00. Count eight average words to the line, count initials, 
numbers, etc.. as words. Short line counts as a full line. Use a 
box number instead of your name if you like. Forms close Wed- 
nesday noon. The Canning Trade, 20 S. Gay St., Baltimore 2, Md. 


WANTED and FOR SALE 


FOR SALE—1-2000# Sprague Electric Traveling Hoist 
manufactured by Shepard Niles Ser #S-2744 Type WX 3 HP, 
220 V-3 ph., 60 cycle, completely overhauled, new cable, like new, 
price $600.00, crated F.O.B. Traverse City; 1-2000# Sprague 
Electric Traveling Hoist manufactured by Shepard Niles Ser. 
#1217 Type WX 2% HP, 220 V-2 ph., 60 cycle, completely over- 
hauled, good condition, price $400.00, crated F.O.B. Traverse 
City; 1-54” 500 gallon Steam Jacketed, with coils, copper vacu- 
um pan complete with Baragwanath Barometric Condenser and 
Shutte Koerting single stage air ejector, price $500.00, F.O.B. 
Traverse City. John C. Morgan Co., Traverse City, Mich. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Inc., 18-20 Park Row, New York, N. Y. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 900 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


EXCEPTIONAL FOOD EQUIPMENT—12 S.S. and Monel 
Centrifugal Extractors, 26” to 60”; 3 New S.S. 5000 gal. Tanks 
1 - 2500 gal. Gl. Lined Pfaudler Vacuum Pan; 8 Sweedland Fil- 
ters, No. 2, 5, 7, 10 and 12; 1 complete S.S. Spray Dryer; 1 
completely automatic Benco Filling and Packaging Line; 3 FMC 
No. 50 Super Pulpers, 7% or 10 HP; 1 Struthers Wells S.S. 
5’x4’ Atmospheric Drum Dryer; 3 Rietz S.S. Disintegrators 30 
HP motors; 4 FMC Hand Pack Fillers in s.s.; 12 Geyer, Pro- 
gressive, Elgin, Piston type Fillers from 1 to 11 pistons; 15 
Sanitary Stainless Homogenizers, Viscolizers, Colloid Mills by 
standard makers; 2 complete modern Tomato Processing Lines; 
1 complete lot ef Peanut Equipt.; 15 double ribbon Dry Powder 
Mixers, all sizes including 5,000 and 10,000 lb. units; 2 new 
Devine Rotary jacketed Vacuum Fillers. Complete plant equip- 
ment for brewing, distilling, veg. oil extraction, citrus and apple 
juice, chewing gum, candy, apple pectin. First Machinery Corp., 
157 Hudson St., New York 13, N. Y. 


FOR SALE—One 12 H.P. Upright Flue Type Boiler with 
Sunfire Stoker; Kisco Return System with complete automatic 
controls. Equipment as good as new. Used only 18 months. 


Apply: Raymond Borden, H. L. Borden Lumber Co., Stras- 
burg, Va. 


FOR SALE—6 Ayars 8-pocket Pea & Bean Fillers for #1 
cans; also 5-pocket Filler for #1 and #2 cans. Rebuilt Burt 
Wraparound Labeler for #2 to #10 cans; Rebuilt Burt for #1 
to #3 cans; Rebuilt Knapp for #1 cans. 9 Tri-Clover Stainless 
Steel Sanitary Pumps #2EJ, #2EBH and #2%EH, brand new, 
special offering below list. Perry Equipment Corp., 1502 W. 
Thompson St., Philadelphia 21, Pa. 


FOR SALE—Indiana Laboratory-size Pulper, like new; capa- 
city per hour, depending on product, 50 to 100 bu. Troops’ 
Hdwe., 98 Center St., Bath, Maine, 
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WANTED—MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4911, The Canning Trade. 


Wanted—1 Model E belt driven Chisholm-Ryder Bean Snipper 
in good condition. Lord Mott Co., Baltimore 31, Md. 


WANTED—Round Mixing Tub, complete, dia. 30”, depth 24”, 
or approx. Troops’ Hdwe., 98 Center St., Bath, Maine. 


HELP WANTED 


WANTED—Man experienced in packing full line of dry 
beans. To take full charge of small cannery in New York City. 
Must have mechanical ability and capable of supervising help 
and willing to work himself. An excellent opportunity. Write 
in detail to: Adv. 4996, The Canning Trade. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 
Nu: 


Prepare For Harvest Now! 


Take no chances 
USE THE BEST 


prices submitted upon request 
RIVERSIDE MANUFACTURING CO. 


MURFREESBORO 
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MANUFACTURERS OF 


TOMATO BASKETS 


Our machine made ¥% Tomato Field Baskets 
with Keg or Veneer top hoop and Galvanized 
Metal or Wood Veneer bottom hoop are the 
best quality we have made in our 54 years of 
basket making. 


Plastex Treatment 


We are equipped to supply 
your baskets treated with 
PLASTEX HAMPER 
SOLUTION to help control 
flat sour bacteria in toma- 
toes and to lengthen the 
useful life of hampers. 


Write for Full Information 
5/8 Tomato Field Basket 


Planters Manufacturing Company, Inc. 
Portsmouth Virginia 
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THE 


SIMPSON DOELLER 


SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


The bachelor’s a cagey guy, 
And has a lot of fun; 

He sizes all the cuties up 
And never Mrs. one. 


Local Lady: Doctor, is there anything wrong with 
me? 

Doctor: Yes, but it’s trifling. 

Local Lady: Oh, I don’t think that’s so very wrong, 
is it? 


Specialist: “This eccentricity you speak of in your 
daughter—isn’t it, after all, a matter of heredity?” 

Mother (severely): “No, sir! I’d have you know 
there never was any heredity in our family!” 


A certain guy who came home very late and very 
unsteady had a brilliant idea. He stopped in the kitchen 
and tied together all the pots and pans he could find. 
Then he proceeded upstairs, dragging the kitchenware 
and muttering confidently, “She’ll never hear me in 
all thish racket.” 


The reason why my gal reminds me of a switchboard 
is because when she walks all her lines are busy. 


“I have decided to give your wife ten pounds a 
month alimony,” said the Divorce Court judge to the 
man whose wife had just been granted a decree nisi. 

“That’s fine, my lord,” the ex-husband replied, “and 
now and again I’ll slip her a few bob myself.” 


The old farmer was dozing in the shade of his front 
porch, when a high-pressure salesman bustled up the 
front walk and awakened him with a cheery “Good 
afternoon.” He had a sample book of a 10-volume set 
on scientific agriculture he was selling. 

The old farmer was at length persuaded to page 
through the specimen volume. 


“Nope,” he objected, “ain’t got no use for it.” 

“But you ought to have it,” the salesman insisted. 
“It will teach you to farm twice as good as you do 
now.” 

“Hell, son,” barked the ancient agriculturist, “1 
don’t farm half as good now as I know how.” 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery po 
lin Chapman Com 
Chisholm-Ry der Megéra Fal ¥. 
nkam ndian. 
Robins & Ca, Inc., Baltimore, Md. 


BLANCHERS Vegetable and Fruit. 
Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berli n, Wis. 
Chisholm-Ryder Co., — Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, Nl. 
A. K. Robins & Co., Inc. Itimore, Md. 
United Co., Westminster, Md. 


BOXES (Metal), LUG, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, . 
Chisholm-Ryder Co., Niagara Falls, N. 
Food Mchy. & Chem. — Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
owe Falls, N. Y. 
Food Mchy. & Ch Nl. 
A. K. Robins & Co., — altimore, M 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., peers Falls, N. Y. 
Food Mchy. & Chem. a Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., ieee Falls, N. Y. 
Food Mchy. & Che: m. a Hoopeston, Nl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berli n, Wis 
— Falls, N. Y. 

Food Mchy. & Ch Corp... Hoopeston, Ill. 
A. K. Robins & Co. Inc. ltimore, Md. 
United Co., Westminster, Md. 


CLOCKS, Process Time. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. wy Hoopeston, ml. 
A. K. Robins & Co., Inc. ltimore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., a Falls, N. Y. 
Food Mchy. & Chem. CoP Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKING CONTROLS. 
Aseptic Thermo Indicator Co., Los Angeles, Cal. 


CONVEYORS AND CARRIERS. 
Berlin Chapman Company, Berlin, 
Central Machine Wo: Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara, Falls, N. Y. 
Food Mchy. & Chem. Co . Hoopeston, Il. 
* Porte Mat & Mfg. Co., Porte, Ind. 

K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CONVEYOR BELTS, Cloth, Rubber, Wire. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
La Porte Mat & Mfg. Co., La Porte, Ind. 

A. K. Robins & Coe Inc., Baltimore, Md. 

CONVEYORS, Hydraulic. 

Berlin Chapman Company, Berlin, hy 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., ‘Inc., Baltimore, Md. 


COOKERS, Continuous, Agitating. 
Allan Iron & Welding Works, Inc., Sones. N.Y. 
Berlin Chapman Com a Berlin, W: is. 
Food Mehy’ & Chet Mlagére Falla, N. on, i 
0 chy em. oopeston 
K. Robins & Co., Inc. Baltimore 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., =e Falls, N. Y. 
Food Mchy. & Chem. Co , Hoopeston, Ill. 
A. K. Robins & Co., Inc., timore, Md. 


CRANES AND HOISTS. 


Berlin Chapman Company, Berlin, =. 
Chisholm-Ryder Co., Niagara Falls, 

Food Mchy. & Chem. Corp. Hoopsston, in. 
A. K. Robins & Co., Inc ltimore, M: 


CRATES, Iron Process. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., ry Falls, N. Y. 
Food Mchy. & Chem. a Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 


Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


ENSILAGE STACKERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 
Berlin Chapman Company Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, 
Food Mchy. Corp. Hoopes, Il. 
A. K. & timore, M 


KETTLES, Plain or Jacketed. 


Food Mchy. & Ch ag Hoopeston, Il. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., ty Falls, N. Y. 
Food Mchy. & Chem. gg Hoopeston, Nl. 
A. K. Robins & Co., Inc., Baltimore, M 


KNIVES, Miscellaneous. 


Ry Falls, N. Y. 
Food Mch Hoopeston, 
FP. H. rom > Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


LABELING MACHINES. 


Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., jagara Falls, N. Y. 
Food Mchy. & Chem. x fal Hoopeston, I. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, O) 

A. K. Robins & Co., = ‘Baltimore, Md. 


Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Ch Ng Hoopeston, III. 
F. H. > On, ndianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


POWER PLANT EQUIPMENT. 


Berlin Chapman Company, Berlin, Ve. 
Chisholm-Ryder bel iagara Falls, N. 

. Hamachek Machine Co., Kewaunee, Vite. 
A. K. Robins & Co., Inc., Baltimore, Md 


PUMPS, Air, Water, Brine, Syrup. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., a; Falls, N. Y. 
Mchy. & Chem. Hoopeston, Il. 
H. Langsenkamp Co., Indianapolis, Ind 
x. K. Robins & Co., Inc., Baltimore, Md. 


Pa. 


Pa. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp ‘Co., ndianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SIEVES AND SCREENS. 


Berlin Chapman Company, Berlin, Wis. 
“_ Mchy. & Chem 

A. K. Robins & Co., — 


SPEED REGULATORS. 


Berlin Chapman Company, Berlin, Wis. 
Ryder Co., Falls, N. Y. 
. K. Robins & Co., ‘Inc., Baltimore, Md. 


STEAM BOXES, Seafoods, Vegetables, etc. 


Allan Iron & Welding Works, Inc., Rochester, N. Y 
Edward Renneburg & Son, Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ii. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 


Berlin Chapman Company, Berlin, Wis. 

Mchy. & Ch ll. 
H. Langsenkamp Co,, Te 

 #. Me tal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Inc., oo Md. 


PANS. 


F. H. Langsenkamp Co., Indi lis, In 
Lee Metal Products Co., Philipsburg, oy 


, Hoopeston, 
timore, Md. 


WASHERS, Fruit, Vegetable. 


Allan Iron & Welding Works, La Rochest 

Berlin Chapman Com} any. — 
Chisholm-Hyder C — 
Food Mchy. & 

A. K. Robins 5G ou. Inc. 
United Co., Westminster, M 


— Falls, N. Y. 


Hoopeston, 
Md. 


BEET CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Rochester, 3 
Berlin Chapman Be: rlin, Wis 

[ole] chy em. ton, 
A. K. Robins & Co., Inc. ne, Baltimore, Md. 


CORN CANNING MACHINERY 


COMMINUTING MACHINE. 


Morral Brothers, Inc., Morral, Ohio. 
United Co., Westminster, Md. 


CORN COOKER-FILLERS. 

Berlin Chapman Company, Berlin, Wis. 
Food Mehy. & Che Co., Niagara, Falla, N. 
[ole] chy 0°) ‘ton, Il. 
A’ Robins & Con ine. 


CORN CUTTERS. 
Berlin Chapman Com; 
Co., Viagara Falls, N. 

chy em. Hoopeston, 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., ‘Inc., Baltimore, Md. 
United Co., Westminster, Md. 


y, Berlin, Wis. 


CORN HUSKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Bros., Morral, Ohio 

K. Robins & Co., ‘Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN SHAKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 


Berlin Chapman Company, Berlin, ve 
Chisholm-Ryder Co., Niagara Falls, N 
Food Mchy. & Chem. Corp., 
Morral Bros., Ohio 

A. K. Robins & , Inc., Baltimore, Md. 
United Co., Md. 
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WHERE TO BUY 


CORN WASHERS AND SILEERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Cy Falls, N. Y. 
~ Mchy. & Chem. Corp., Hoopeston, IIl. 

K. Robins & Co., Inc., Baltimore, Md. 
United Co., "Westminster, Md. 


SNAP BEAN MACHINERY 


FISH CANNING MACHINERY 


Berlin Chapman ny, Berlin, 

Chisholm-Ryder Co iagara Falls, N. Y. 

ea Mchy. & Chem. Corp., Hoopeston, IIl. 
. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Tl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, YP 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


HARVESTERS 
H. D. Hume Co., Mendota, III. 


HULLERS AND VINERS. 


Chisholm-Ryder Co., Niagara Falls, N. 
F. Hamachek Machine Co., Kewaunee, Wits. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Mchy. & Chem. Corp., Hoopeston, III. 

. K. Robins & Co., Inc., Baltimore, Md. 
Uaited Co., Westminster, Md. 


WASHERS. 


Berlin Chapman gompany. Berlin, Wis. 
Chisholm-Ryder Co iagara Falls, N. Y. 
Mchy. & Chem. Corp., Hoopeston, 

K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., on Falls, N. Y. 
Food Mchy. & Chem. ~~ Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp ‘Co., ndianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 


Berlin Chapman nh ny, Berlin, Wis. 
Chisholm-Ryder Co iagara Falls, N. Y. 
gd Mchy. & Chem. — Hoopeston, IIl. 
A. K. Robins & Co., Inc ltimore, Md. 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., ih Falls, N. Y. 
Food Mchy. & Chem Comp. Hoopeston, 
A. K. Robins & Co., Inc., altimore, Md. 


WASHERS. 


Berlin Chapman Com 
Chisholm-Ryder Co., 
Food Mchy. & Chem. a Hoopeston, Il. 
F. 3 Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


y, Berlin, Wis. 
eg Falls, N. Y. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman ny, Berlin, 
Chisholm-Ryder Co ee Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
“ Metal Products Co., Philipsburg, Pa. 

. K. Robins & Co., Inc., Salimese, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. a Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
4A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Mchy. & Chem. Hoopeston, Ill. 
H. Langsenkamp Co., Indianapolis, Ind. 
a. Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Ba**imore, Md. 


KETTLES. 
Food Mchy. & C ~ Hoopeston, Ill. 
F. H. Co. ndianapolis, Ind. 


Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, 
Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 
Planters Mfg. Co., Portsmouth, Va. 
Riverside anufacturing Co., ‘Murfreesboro, x Cc 


BOOKS, on Canning, Formula, Etc. 
A Complete Course in Canning 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 
Robert Gair Company, Inc., New York 17, N. Y. 
United Container Co., Philadelphia, Pa. 
David Weber, Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 
American Can Co., New York Ci 
Continental Can Co. New York City 
Crown Can Co., Philadelphia, Pa. 
National Can Corp., Baltimore - New York City. 


HARVESTING EQUIPMENT 


Food Mchy. & Chem. Corp., Hoopeston, III. 
H. D. Hume Co., Mendota, II. 


INSECTICIDES. 
Pittsurgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 
Canners’ Exchange, Lansing B. Warner, Chicago 
Mfgrs. & Merchants Indemn. Co., Cincinnati, Chic 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 2 
Muirson Label Co., Brooklyn—Peoria—San Jose. 
Piedmont Label Co., Bedford, Va 

Simpson & Doeller Co., Baltimore, ae, 

Stecher-Traung Litho., ‘Rochester, N. 

United States Printing & Litho. Co., , 


LABORATORIES, for Analysis of Goods, Etc. 


American Can Co., New York 
Continental Can Co., New York City 

National Can Corp., Baltimore, Md. 
National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer & Co., Inc., New York City. 


PASTE, CANNERS’. 
Dewey & Almy Chem. Co., Cambridge, Mass. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
National Starch Products Co., New York, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New ‘York’ ty. 


SEASONINGS 
Product Advancement Corp., Benton Harbor, Mich. 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. q 
Michael-Leonard Sioux City Ta. 
i King & Co., Minneapolis, | Minn. 
ros. Seed Co., Chicago, Ill. 
H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, a New Haven, Conn. 
Corneli Seed Co., St. Louis 2 , Mo. 
Michael-Leonard Co., Sioux City, I 
King & Co., Minn. 
Rogers Bros. Seed Co., Chicago 
Washburn-Wilson Seed Co., oscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


, TOMATO. 
Seed Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City Ta. 
Northrup, King & Co., Minnea lis, oo" 
F. H. Woodruff & Sons, Inc., Iford, Conn. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 
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MANUFACTURERS OF CANNING EQUIPMENT 


ROBINS Niagara Tomato Washer 


WRITE FOR COPY OF OUR No. 900 CATALOG 


A:-K-ROBINS ana COMPANY, Inc. v's 


LE 


NCRAP 


PIEDMONT LABEL CO.INC. 


 LITHOCRAPHERS 


BEDFORD 
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ROBINS Haynie Hot Water Tomato Scalder 


CORRUGATED SHIPPING 
CONTAINERS 


Solid Fibre Domestic 
and Weatherproof Export 
Shipping Containers 


ROBERT GAIR COMPANY, Inc. 


| 155 E. 44th STREET ¢ NEW YORK 17, N. Y. | 
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If you haven't yet installed a Payroll Savings Plan in your 
company, you can be pretty sure some of your employees 
are asking that question. For workers like this easy, auto- 
matic way of investing in U. S. Savings Bonds—and more 
than 20,000 large companies have made this convenience 
available to the people on their payrolls. 


WHAT GOOD IS “PAYROLL SAVINGS”? 


The Payroll Savings Plan is the only means by which 
people can obtain Bonds automatically on the installment 
plan. It pays off in many ways: increased security for the 
individual, who gets back $4 for every $3 when the Bonds 
mature; company benefits due to improved worker morale 
—a reduction of absenteeism. labor turnover, and accidents; 
increased national security, because Bond sales spread the 
national debt. 


doesn't our company 
like other 


HOW MANY CAN AFFORD BONDS? 


Deductions for taxes and other purposes which reduce 
take-home pay should not be confused with allotments for 
Bonds, which are taken home as interest-paying savings. Of 
course, the cost of living makes it tough for some people to 
buy Bonds. But nation-wide experience indicates that 40- 
60% of the employees in any company can be persuaded to 
sign up for Payroll Savings—without high-pressure selling. 


7,500,000 workers are regularly buying an individual 
average of $20 of Savings Bonds per month. Show your 
employees that you want them to have the convenience of 
Payroll Savings. You'll find it easy to set up the Plan in your 
company. All the materials and assistance you need are avail- 
able from your State Director, U. S. Treasury Dept., Savings 
Bonds Division. (See your phone book.) Why not talk it 
over with him now? 


The Treasury Department acknowledges with appreciation the publication of this message by 


THE CANNING TRADE 


the Treasury Department and the Advertising Council. 


This is an official U. S. Treasury edvertisement prepared under the auspices of 9) 
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